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Total papers 39, Marks – 3900 and EA – 1, Net total credits – 140 

sGOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com 

2020 – 2021 Batch – Code and Title 
S. No Code Subject Credits Part 

SEMESTER I 

1 20U1TLC1 LC – PART I TAMIL PAPER I 3 Part I Language I 

2 20U1ELC1 ELC – PART II ENGLISH PAPER I 3 Part II Language II 

3 20U1CO1 CC – FINANCIAL ACCOUNTING I 5 Part III Core 

4 20U1CO2 CC – MODERN BANKING THEORY 5 Part III Core 

5 20U1COCO1 AC – ELEMENTS OF MARKETING 3 Part III Allied 

6 20U1VE VE – VALUE EDUCATION 2 Part IV VE 

TOTAL CREDITS 21 Total papers 6 

SEMESTER II 

7 20U2TLC2 LC – PART I TAMIL PAPER II 3 Part I Language I 

8 20U2ELC2 ELC – PART II ENGLISH PAPER II 3 Part II Language II 

9 20U2CO3 CC – FINANCIAL ACCOUNTING II 5 Part III Core 

10 20U2CO4 CC – PRINCIPLES OF MANAGEMENT 5 Part III Core 

11 20U2COCO2 AC – BUSINESS ECONOMICS 3 Part III Allied 

12 20U2ES ES – ENVIRONMENTAL STUDIES 2 Part IV ES 

TOTAL CREDITS 21 Total papers 6 

SEMESTER III 

13 20U3TLC3 LC – PART I TAMIL PAPER III 3 Part I Language I 

14 20U3ELC3 ELC – PART II ENGLISH PAPER III 3 Part II Language II 

15 20U3CO5 CC – PARTNERSHIP ACCOUNTING 5 Part III Core 

16 20U3CO6 CC – BUSINESS LAW 5 Part III Core 

17 20U3COCO3 AC – BUSINESS STATISTICS 3 Part III Allied 

18 20U3CONE1 NE – PRINCIPLES OF INSURANCE 2 Part IV Non major 

TOTAL CREDITS 21 Total papers 6 

SEMESTER IV 

19 20U4TLC4 LC – PART I TAMIL PAPER IV 3 Part I Language I 

20 20U4ELC4 ELC – PART II ENGLISH PAPER IV 3 Part II Language II 

21 20U4CO7 CC – CORPORATE ACCOUNTING I 5 Part III Core 

22 20U4CO8 CC – COST ACCOUNTING 5 Part III Core 

23 20U4COCO4 AC – FINANCIAL SERVICES 3 Part III Allied 

24 20U4CONE2 NE – ADVERTISING AND SALES PROMOTION 2 Part IV Non major 

25 20U4COSE1 SE – INDUSTRIAL RELATIONS 2 Part IV Skill based 

TOTAL CREDITS 23 Total papers 7 

SEMESTER V 

26 20U5CO9 CC – CORPORATE ACCOUNTING II 5 Part III Core 

27 20U5CO10 CC – FINANCIAL MANAGEMENT 5 Part III Core 

28 20U5CO11 CC – INCOME LAW AND PRACTICE 5 Part III Core 

29 20U5CO12 CC – BUSINESS COMMUNICATION 5 Part III Core 

30 20U5COEC1 EC – PERSONNEL MANAGEMENT 3 Part III Elective 

31 20U5COSE2 SE – FINANCIAL MARKETS AND STOCK EXCHANGE 2 Part IV Skill based 

32 20U5COSE3 SE – COMPANY LAW AND SECRETARIAL PRACTICE 2 Part IV Skill based 

33 20U5SD SD – SOFT SKILLS DEVELOPMENT 2 Part IV Soft skills 

Total Credits 29 Total papers 8 

SEMESTER VI 

34 20U6CO13 CC – MANAGEMENT ACCOUNTING 5 Part III Core 

35 20U6CO14 CC – BANKING LAW AND PRACTICE 5 Part III Core 

36 20U6CO15 CC – COMMERCE PRACTICALS 5 Part III Core 

37 20U6COEC2 EC – ENTREPRENEURIAL DEVELOPMENT 4 Part III Elective 

38 20U6COEC3 EC – AUDITING 4 Part III Elective 

39 20U6GS GS – GENDER STUDIES 1 Part V GS 

40 20U6EA EA – EXTENSION ACTIVITIES 1 Extension Activities 

Total Credits 25 Total papers 6 

 



GOVERNMENT ARTS COLLEGE ( AUTONOMOUS), 

KUMBAKONAM 

Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 

PROGRAMME OUTCOMES ( PO) 

PO 1: The syllabus is designed to cater the requirements of a commerce under- 

graduate aspirant. 

PO 2: The allied and non-major elective papers provide a wide scope for further 

academic development and practical life. 

PO 3: The accounting, commerce and law papers covered in syllabi pave ways in 

directing the students to pursue professional courses in the field of commerce 

like CA, CS and ICWA. 

PO 4: Enhance the knowledge of students in respect of accounts, tax, auditing and 

so on ensure their employability in private and sector enterprises. 

PO 5: Brightening the students’ understanding on the various fields like industrial 

grievances, EDP, Financial market and stock exchange and auditing. 

PO 6: Totally   this   can   shape   students’   employable   capacity   and   entrepreneurial 

knowledge to face future world at large. 

PROGRAMME SPECIFIC OUTCOMES ( PSO)  

PSO1: The students obtain knowledge on various branches of Commerce and its 

impact on economical development of the country. 

PSO2: The students become well versed in preparation of books of accounts of any 

business concern. 

PSO3: The students’ knowledge is enhanced with respect to cost management and 

income tax payable by Indian citizens. 

PSO4: The students can become new entrepreneurs with any viable business in the 

society. 

PSO5: The students become the employees of any business organisation   with   the 

basic knowledge about accounting & business operations and management. 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com– COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 

CC 1 –FINANCIAL ACCOUNTING - I 
 

Subject Code: 20U1CO1 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To enable the students to understand basic Accounting Principles. 

� To equip the students knowledge in the preparation of Final Accounts of Sole Trader. 

� To make the students to understand the reasons for the differences between the 

balances of cashbook and passbook of an organisation. 

� To understand the various methods of providing depreciation on fixed assets. 

� To know the procedure for the calculation of average due date and preparation of 

account current. 

 

Unit I: Introduction to Accounting-Definition, Objectives and Limitations of 

accounting - Principles of Double Entry System – Accounting Principles – 

Concepts and Conventions – Preparation of Journal, Ledger and subsidiary 

books (excluding petty cash book). 

Unit II: Trial Balance – meaning – objectives – preparation of trial balance. Final 

accounts – trading account – Profit and Loss account and Balance sheet of 

sole trading Concern with adjustments. 

Unit III:       Single entry system: Meaning – Features - Difference between single entry 

and double entry systems - Ascertainment of profit under Statement of 

affairs method & Conversion method. (Simple problem only) 

Unit IV: Bank Reconciliation Statement: Meaning – need – causes for difference 

between cashbook and passbook – preparation of BRS. 

Average Due date: Meaning - practical uses- calculation of the average due 

date. Account Current – Preparation of Account Current – Product Method 

only (including Red ink interest calculation). 



Unit V: Depreciation: Meaning – Causes – provisions and reserves – types of 

reserves (theory only) Different methods of providing Depreciation – fixed 

instalment method – written down value method – Annuity method. 

Books recommended: 

1. ADVANCED ACCOUNTS: M.C. SHUKLA, T.S. GREWAL & S.C. GUPTA. 
2. ADVANCED ACCOUNTS: S.P. JAIN AND K.L.NARANG. 

3. ADVANCED ACCOUUTS: T.S REDDY AND HARI PRASATH REDDY. 

4. ADVANCED ACCOUNTS: R.L. GUPTA & RADHASWAMY. 
 

COURSE OUTCOMES: 

A student on completion of this course will 

CO 1: understand the basic concepts and principles of Accounting. 

CO 2: Prepare the final accounts such as Profit & Loss Account, Balance sheet of a sole trading 

concern. 

CO 3: Prepare Accounts of traders who maintain single entry books of Accounts. 

CO 4: Prepare bank reconciliation statement of trading concern. 

CO 5: Understand the various methods of depreciation and how to calculate and prepare the 

accounts for the same. 

 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

 C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 � � � �  � 

CO 2 � � � � � � 

CO 3 � � �  � � 

CO 4 � � � �  � 

CO 5 � � � � � � 

 
Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q.Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q.Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q.Nos.) 16 20 18 19 20 

 

(THEORY Vs PROBLEMS IN THE RATIO OF 25:75) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 

CC 2 - BANKING THEORY 
 

Subject Code: 20U1CO2 Credits: 5 External Marks: 75 Hours: 6 

 
COURSE OBJECTIVES: 

� To provide the general knowledge on banking operations. 

� To understand money market operations. 

� To impart knowledge on recent developments in banking. 

 
Unit I: Definition of banking – Classification of banks – Commercial banks – 

Central bank – Co –operative bank – Industrial bank – Regional rural 

bank – Scheduled bank – Foreign bank. 

 

Unit II: Commercial banks: Meaning and definition - functions – Credit 

creation theory – Branch banking & unit banking – Advantages & 

Disadvantages. 

 

Unit III: Central Banking: Objectives and functions - RBI Functions: Traditional 

– Promotional – Supervisory – Credit Control: Meaning - Objectives – 

Methods of credit control: Qualitative – Quantitative. 

 
Unit IV: Money market – Dealers in money market – Composition of money 

market – Characteristics of developed & Undeveloped money market. 

Indian Money market – features of Indian money market. 

 

Unit V: Recent developments in Indian Banking Industry - Meaning and 

features of ATM, Internet Banking, Mobile banking, Debit card, Credit 

card - Electronic fund transfer systems: NEFT – RTGS – IMPS – E- 

cheque – Digital cash – virtual banking – Tele banking. 



BOOKS RECOMMENDED: 

1. BANKING THEORY LAW AND PRACTICE: SUNDARAM AND VARSHNEY 

2. BANKING THEORY LAW AND PRACTICE: DR.S.N. MAHESWARI 

3. BANKING THEORY LAW AND PRACTICE: DR. GURUSAMY 

4. BANKING THEORY LAW AND PRACTICE: B. SANTHANAM. 

 
COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – explain the banking system in India. 

CO2 – identify the available banking services. 

CO3 – understand the RBI functions and credit control system. 

CO4– familiarise with money market. 

CO5– Illustrate recent trends in banking system. 

 

 

MAPPING WITH PROGRAMME OUTCOMES 
 

 
Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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CO 2 � � � � � � 

CO 3 � � � � � � 

CO 4 � � � � �  

CO 5 � �  �  � 

 
Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 

AC 1 - ELEMENTS OF MARKETING 
 

Subject Code: 20U1COCO1 Credits: 3 External Marks: 75 Hours: 4 

COURSE OBJECTIVES: 

� To provide the basic principles of marketing and its functions. 

 

� To understand the concept of product and its classifications, product Life Cycle. 

 

� Tounderstand the concepts of pricing, its types and sales promotions. 

 

� To understand the meaning of branding, labeling and packaging. 

 

� To study the basic ideas of channels of distributions and advertisements. 

 

Unit I: Market – Meaning - Types. Marketing – Definitions – Nature – 

Evolution – Functions of marketing – SellingVs Marketing. 

 
Unit II: Product: Meaning – Features – Classification – New Product 

Development – Product Life Cycle – Product Mix – Expansion – 

Contraction, Alteration of existing product - Positioning the product – 

Market segmentation. 

 

Unit III: Pricing – Factors influencing Pricing decisions – Internal factors – 

External factors – Middleman – Kinds of pricing – Sales promotion – 

Objectives, Advantages and Disadvantages – Kinds of sales promotion. 

 

Unit IV: Brand: Meaning – Types and Features – Advantages and 

Disadvantages of Branding. Labelling: Functions – Advantages and 

Disadvantages. Packaging: Functions – Kinds of Material used – 

Requisites of a good package. 



Unit V: Channels of distribution – Channels functions, Personal selling, 

Objectives, features – Salesmanship qualities – Advertisement – 

Objectives, Types, Advantages, Disadvantages, Qualities of good 

advertisement. 

BOOKS RECOMMENDED: 

1. PRINCIPLES OF MARKETING : R.S.N. PILLAI & BHAGAVATHI. 

2. ELEMENTS OF MARKETING : RAJAN NAIR. 

3. MARKETING MANAGEMENT : S.A. SHERLEKAR. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire the knowledge on basic concept of marketing, its functions. 

CO2 – describe the meaning, classification of the products and How to develop a new 

product? 

CO3 – understand the meaning of pricing, kinds, factors influencing pricing decisions. 

CO4 – analyze the different types of branding, labeling and its functions, advantages 

and packaging and its functions. 

CO5 – learnthe concept of sales promotion, channels of distribution, personal selling 

and advertisement. 

 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

CC 3 - FINANCIAL ACCOUNTING - II 
 

Subject Code: 20U2CO3 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To enable the students to know how to maintenance branch accounts. 

� To study how to prepare the departmental account. 

� To apply fundamental knowledge in preparing hires purchase system of accounts. 

� To study the meaning and preparation of royalty account. 

� To solve the problem relating to fire insurance claim. 

 
Unit I:   Branch accounts: Meaning – objectives - Branch selling for cash and 

credits – cost and invoice price – debtors system -stock and debtors 

system – Independent branches (Theory only). 

Unit II: Departmental accounts: - Meaning – advantages – Apportionment of 

departmental expenses - Distinction between departments and 

branches - Preparation of Departmental Accounts with Internal 

Departmental Transfers. 

 

Unit III: Hire Purchase system: Features – entries in the books of Hire 

purchaser and Hire Vendor –Calculation of Interest– Default and 

repossession (Excluding Hire Purchase Trading Account). 

Instalment system (Theory aspects only): Meaning – Distinction 

between Hire Purchase and instalment system. 

Unit IV:      Royalty: Meaning – minimum rent – short workings and recoupment’s 

- treatment in final accounts – accounting treatment – specimen 

journal entries – solving of problems (including strike period) – sub- 

lease (Theory Only). 



Unit V: Fire insurance claims: Meaning – Need – types of fire insurance 

policies – calculation of claim – loss of Stock – Loss of Profit with 

average clause. 

BOOKS RECOMMENDED: 

1. ADVANCED ACCOUNTS: M.C. SHUKLA, T.S. GREWAL & S.C. GUPTA. 
2. ADVANCED ACCOUNTS: S.P. JAIN AND K.L.NARANG. 

3. ADVANCED ACCOUUTS: T.S REDDY AND HARI PRASATH REDDY. 

4. ADVANCED ACCOUNTS: R.L. GUPTA & RADHASWAMY. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO–1: prepare independently branch account under debtor system and stock and 

debtors system. 

CO–2: solve the problem and find out the net profit for the department separately. 

CO–3: find out the interest, principal and preparation of accounts for hire purchase 

system. 

CO–4: prepare accounts relating to Royalties. 

CO–5: find out the amount of insurance claim for loss of stock and loss of profit. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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CO 5 � � � � � � 

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 

(THEORY Vs PROBLEM IN THE RATIO OF 30:70 RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

CC 4 - PRINCIPLES OF MANAGEMENT 
 

Subject Code: 20U2CO4 Credits: 5 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To enable the students to understand the basic principles of management. 

� To study the important concepts of management relating aspects like planning, 

organization, directing etc., 

� To acquire the skills of management like controlling, leadership and 

communication aspects to become a good manager. 

 

Unit I: Management: Definition – Nature and Scope – Management a Science 

or an Art – Levels of Management – Henry Fayol’s Management 

principles – Functions of Management – Social Responsibilities of 

Business. 

Unit II:      Planning:     Meaning – Purpose – Importance of planning - Steps – 

Types of plan – Limitations of planning - MBO – MBE. Decision making: 

Meaning – Types – Individual and group decision making - Problems 

involved in decision making – Effective Decision. 

Unit III:      Organisation: Meaning – Importance – Principles and Committee form 

of organisation – Departmentation – Meaning and Definition – 

Delegation – Elements – Problems – Centralisation and 

Decentralisation – Staffing , Selection, Training Procedure. 

Unit IV: Directing: Meaning and Definition – Principles – Issuing orders or 

Instructions – Techniques and importance of direction – Motivation, X 

theory, Y theory. 

Coordination: Meaning and Definition – Features – Need and 

importance – Principles and Types of Coordination. 



Unit V: Controlling: Meaning and Importance – Control process – 

Characteristics of an Ideal Control system – Span of control. 

Leadership: Meaning – Definition – Qualities of successful leader – 

Types of leadership – Communication – Effective communication – 

Types of Communication. 

BOOKS RECOMMENDED: 

1. FUNDAMENTALS OF BUSINESS ORGANISATION AND MANAGEMENT: Y.K. Bhusan 

2. BUSINESS MANAGEMENT: Dinker and Pagare. 

3. PRINCIPLES OF MANAGEMENT: P.C. Tripathi and P.N. Reddy. 

4. PRINCIPLES OF MANAGEMENT: J. Jayashankar. 

 

COURSE OUTCOMES: 

A student on completion of this course will 

CO–1: have the fundamental knowledge of management including its functions. 

CO–2: learn the meaning and importance of planning, its types and problems involved in 

decision making. 

CO–3: understand the concept of organization, forms of organization and 

Departmentation. 

CO–4: gain the knowledge relating to staffing, selection and training procedures. 

CO–5: study the meaning, importance of controlling, leadership, communication and 

their types. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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CO 5 � � � � � � 

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

AC 2 - BUSINESS ECONOMICS 
 

Subject Code: 20U2COCO2 Credits: 3 External Marks: 75 Hours: 4 

COURSE OBJECTIVES: 

� To provide basic concepts of business economics and to explain the role and 

responsibilities of business economist. 

� To expose the demand analysis, elasticity of demand and demand forecasting. 

� Toemphasis the pricing techniques and practices and to describe the pricing of 

a new product. 

� To understand the profit concept, profit policy, profit planning and profit 

forecasting. 

� To give national income concepts and to measure the national income. 

 
 

Unit I: Definition – Nature and scope of business economics – basic 

concepts of business economics - Opportunity cost – Incremental 

cost – Discounting principle and equi-marginal principle – Role 

and responsibilities of a business economist. 

 

Unit II: Demand analysis – Demand distinctions – Demand forecasting – 

Criteria of a good forecasting method – Elasticity of demand. 

 
Unit III: Pricing – Techniques and practice – Cost plus Pricing – Target 

Pricing – Going rate pricing – Peak load pricing – Pricing a new 

product. 

 

Unit IV: Profit – Concepts – Measurement of profit – Profit policy – Profit 

planning – Break even analysis – Profit forecasting. 



Unit V: National income – Concepts – Importance of measuring national 

income – Methods of measuring national income – Causes, Income 

and expenditure method – Difficulties in computation of national 

income. 

BOOKS RECOMMENDED: 

1. MANAGERIAL ECONOMICS – VARSHNEY AND MAHESWARI. 

2. BUSINESS ECONOMICS – SANKARAN.S 

3. MANAGERIAL ECONOMICS – G.S. GUPTA. 

4. BUSINESS ECONMICS – R.K. LEKHI. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire the knowledge on business economics concepts and the role of business 

economist. 

CO2 – gain in depth knowledge on demand analysis and forecasting of demand. 

CO3 – familiarize with pricing techniques prevailing in practice. 

CO4 – examine the profit concept, profit planning and profit forecasting. 

CO5 – understand the national income and its measurement. 

 
MAPPING WITH PROGRAMME OUTCOMES 

 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

 
SEMESTER - III 

CC 5 - PARTNERSHIP ACCOUNTING 
 

Subject Code: Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To understand the whole concepts of partnership account 

� To know the procedure of preparation of account relating to admission, 

retirement and death of partner. 

� To have the basic knowledge in preparation of accounts relating to dissolution 

of firm and insolvency of partners. 

� To understand the concept of sale to a company and piecemeal distribution. 

 
Unit I:      Partnership – Definition – Partnership Deed – Rules applicable in 

the absence of partnership deed – Accounts of Partnership firm - 

Profit and Loss Appropriation Account – Admission of partner – 

Different methods of treatment of Goodwill. 

Unit II: Retirement of a partner – Different methods of treatment of 

Goodwill – Memorandum Revaluation Account – Death of a 

partner. 

Unit III:    Dissolution of a partnership firm – Insolvency of a partner – 

Garner Vs Murray rule. 

Unit IV: Sale to a company – Calculation of purchase consideration and 

preparation of accounts. 

Unit V: Piecemeal distribution: meaning – order of payment - 

Proportionate capital method – Maximum loss method. 



BOOKS RECOMMENDED: 
 

1. ADVANCED ACCOUNTS: M.C. Shukla, T.S. Grewal & S.C. Gupta 

2. ADVANCED ACCOUNTS: S.P. Jain and K.L. Narang. 

3. ADVANCED ACCOUNTS: T.S. Reddy and Hariprasad Reddy. 

4. ADVANCED ACCOUNTS: R.L. Gupta and Radhaswamy. 

 
 

COURSE OUTCOMES: 

A student on completion of this course will 

CO–1: apply   the fundamental   knowledge   in   preparation of accounts while 

admitting a new partner. 

CO–2: solve the problem in case of retirement, death of an existing partner. 

CO–3: understand the procedure for preparation of accounts in case of dissolution 

of partnership firm and insolvency of partner. 

CO–4:know the law relating to sale to a company and piecemeal distribution order 

of payment and preparation of statement of distribution. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 
(THEORY Vs PROBLEMS IN THE RATIO OF 30:70 RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - III 

CC 6 - BUSINESS LAW 
 

Subject Code: 20U3CO6 Credits: 5 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To acquire the basic knowledge in law of contract and its essentials. 

� To know the methods of performance of contract and discharge of contract. 

� To understand the basic concepts of the law like indemnity, guarantee, bailment, 

pledge and contract of agency. 

� To explain the law relating to sale of goods. 

 
Unit I: Law of Contract: Meaning of contract – definition – classification of contract 

and essentials of a valid contract – offer and acceptance and its essentials – 

Consideration – definition – kinds and rules relating to consideration – 

Types of agreement. 

Unit II: Capacity to Contract: Persons competent to contract- Consent – Meaning - 

Free consent – coercion – undue influence – fraud – misrepresentation and 

mistakes. Void agreement and wagering agreements. – contingent contract – 

meaning – distinction between contingent contract and wagering 

agreement – different types of contingent contract – quasi-contract – 

meaning and its kinds. 

Unit III: Performance of contract –essentials of valid tender – persons who should 

perform the contract- discharge of contract – modes of discharge – breach 

of contract- Remedies for breach of contract – suit for damages. 

Unit IV: Indemnity and Guarantee: definition – essentials of valid contract of 

indemnity – Rights and duties of the parties – Bailment and pledge – pawn – 

definition – rights and duties of the parties- Contract of Agency – agent and 

principal- methods of creating agency – Rights and duties and liabilities of 

parties, termination of agency. 



Unit V: Law relating to sale of goods: Goods – Meaning & definition – seller and 

buyer – goods and its kinds – Contract of sale - condition and warranty – 

contract of sale and agreement to sell – Performance of contract of sale – 

delivery – Rights and duties of buyer- Rights of unpaid seller- sale by 

auction. 

BOOKS RECOMMENDED: 

1. Business Law - N.D. KAPOOR 

2. Business Law - R.S.N. PILLAI & BHAGAVATHI 

3. Business Law - R.C. CHAWLA & GARG 

4. Business Law - J. JAYASANKAR 

COURSE OUTCOMES: 

A student on completion of this course will 

CO 1 – acquire the fundamental knowledge relating to law of contract, types of contracts. 

CO 2 – acquire the basic knowledge of essentials of contracts. 

CO3 – learn the performance of contract and different modes of discharge of contract, 

breach of contract of the remedies for breach. 

CO4 – understand the laws relating to indemnity, guarantee, bailment and pledge. 

CO – 5 understand the law relating to agency and sale of goods. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – III 

AC 3 - BUSINESS STATISTICS 
 

Subject Code: 20U3COCO3 Credits: 3 External Marks: 75 Hours: 4 

COURSE OBJECTIVES: 

� To acquire the basic knowledge in Statistical terms used in business and research 

analysis. 

� To know the measures of dispersion and standard deviation and co-efficient of 

variation. 

� To understand the basic concepts of long term trend analysis such as semi and 

moving averages and regression properties. 

� To explain the uses of index numbers in business. 

 
Unit I: Measures of Central Tendency – Mean, Median, Mode, Harmonic mean and 

Geometric mean – Definition and its merits and demerits (simple problem). 

Unit II: Measures of Dispersion -Range, Quartile Deviation, Mean Deviation, 

Standard Deviation and Co – efficient of Variation and its Merits and 

demerits (Simple problems). 

Unit III:        Correlation –Definition, Types, methods-scatter diagram, Karl Pearson’s co 

– efficient of correlation, Rank correlation (Simple problems).Regression – 

Definition, Properties of Regression co-efficient, Regression equations (two 

variables- Simple problems) 

Unit IV: Time series –definitions-component-Measurement of long term trend: 

Graphical method, Semi average method, Moving averages method for 3&5 

years, least squares (Simple problems). 

Unit V: Index Numbers – definitions and uses -Problems of construction – Price 

relatives – simple Aggregate and simple Average of price relatives method, 

Weighted index number – Laspeyre’s, Paaschey’s and Fisher’s Ideal Index 

number (Simple problems). 



TEXT BOOKRECOMMENDED: 

1. Statistics (Theory and Practice) R.S.N. Pillai and V. Bagavathi - Chand& 

company LTD, New Delhi. 

UNIT – I chapter 9 page no.125-209 

UNIT –II chapter 10 page no 241-267 

UNIT –III–chapter 12 page no 396-407-,chapter 13 page no 465-499 

UNIT- IV Chapter: 15 page no 591-601 

UNIT –V chapter 14 page no 526-539 

 
COURSE OUTCOMES: 

A student at time of completing this course will be able to, 

CO 1 – Have the fundamental knowledge on mean median and mode calculations.. 

CO 2 – Acquire the basic knowledge of essentials of rage of dispersion. 

CO3 – Learn the calculation of correlation and regression and its usages. 

CO4 – Understandthe importance of time series including the simple and moving 

averages. 

CO5 – Understand the necessity of index numbers and the usage of the same in 

connection with business. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 
(THEORY AND PROBLEMS SHALL BE IN THE RATIO OF 30:70 PERCENT RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - III 

NME 1 - PRINCIPLES OF INSURANCE 
 

Subject Code: 20U3CONE1 Credits: 2 External Marks: 75 Hours: 2 

COURSE OBJECTIVES: 

� To make the students to understand the insurance, its nature and types. 

� To know the life insurance principles. 

� To study the general insurance principles. 

 
Unit I: Definition and Nature of Insurance – Evolution of Insurance – 

Types of Insurance - Role and Importance – Principles of 

insurance – Insurance Contract - Nature of Life Insurance 

Contract. 

 

Unit II:      Life Insurance: Meaning & Definition of Life Insurance – Features 

– Classification of Policy – Annuities - Methods of Calculation of 

Premium – Selection of Risk – Measurement of Risk – Surrender 

Value – Valuation and Surplus. 

 

Unit III: Marine Insurance: Meaning & Definition of Marine Insurance, 

Kinds of Marine Insurance Marine Insurance Contract – Policies – 

Conditions – Premium Calculation. 

 

Unit IV:     Fire Insurance: Meaning & Definition of Fire Insurance - Nature 

and Use of Fire Insurance – Fire Insurance Contract – Kinds of 

Policies – Payment of Claims – Procedure for settlement of fire 

claims. 



Unit V: Other Insurances: Medical Insurance: Meaning, Importance – 

merits and demerits - types.Motor Insurance: Meaning – 

Importance – Merits and demerits. 

BOOKS RECOMMENDED: 

1. INSURANCE PRINCIPLES & PRACTICE : M.N.MISHRA 

2.INSURANCE : K.P.SINGH & M.C. GARG. 

3. PRINCIPLES & PRACTICE OF INSURANCE : DR. A. MURTHY. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – understand the meaning, nature and types of insurance. 

CO2 – gain the fundamental knowledge relating to life insurance policies. 

CO3 – acquire the knowledge in premium calculation, measure of risk and 

surrender value of life insurance policies. 

CO4 – describe the meaning, kinds of marine insurance and premium calculations. 

CO5 – understand the meaning, nature and uses of fire insurance and know the 

procedure for settlement. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - IV 

CC 7 –CORPORATE ACCOUNTING - I 
 

Subject Code: 20U4CO7 Credits: 5 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To know the accounting practices of companies. 

� To acquire the knowledge relating to issue of shares and debentures. 

� To provide knowledge on preparation of company final accounts in new formats. 

� To understand the various methods of valuation of shares and goodwill of companies. 

 
Unit I: Company Accounts – Issue of Shares – Pro-rata Allotment – Issue at 

premium – Issue at Discount – Forfeiture and Re-issue of Shares. – 

Rights issue (Theory only) – Issueof Debentures: Meaning – 

Importance – Difference between shares and Debentures. 

Unit II:       Redemption of Debentures: Meaning – Importance – ex interest and 

cum interest –termsrelating to issue price and conditions of 

redemption of debentures - Sinking fund method – Insurance policy 

method. 

Redemption of preference shares (excluding minimum fresh issue of 

shares) – New format (Simple problem only). 

Unit III: Profit prior to Incorporation – Introduction – basis of apportionment 

of expenses – calculation of profit prior to incorporation.(new format) 

Underwriting of shares and debentures – definition and meaning – 

underwriting commission – types of underwriting –preparation of 

statement showing underwriters liability only. 

Unit IV:        Company Final Accounts – Revised schedule VI part – I and Part – II 

for preparing statement of profit and loss and the balance sheet. 

(Presented in vertical format) 



Unit V: Valuation of Shares and Goodwill: meaning and importance – Different 

methods of valuation Shares and Goodwill. 

BOOKS RECOMMENDED: 

1. ADVANCED ACCOUNTS : S.P. JAIN AND K.L. NARANG 

2. ADVANCED ACCOUNTS : M.C. SHUKLA, T.S. GREWAL AND GUPTA 

3. ADVANCED ACCOUNTS : R.L. GUPTA AND RADHASWAMY 

4. CORPORATE ACCOUNTING : T.S. REDDY and Y.S. HARI PRASAD REDDY 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1: know the accounting practices of new issue, pro-rata allotment of equity shares, 

forfeiture and reissue of forfeited equity shares. 

CO2: be able to calculate the ex-interest and cum-interest calculations and special 

conditions of redemption of debentures. 

CO3: study about pre and post incorporation profit and know the difference between 

pre and post incorporation period profits. 

CO4: have the knowledge regarding vertical format of company final accounts with 

adjustments. 

CO5: develop skills for calculation of value of goodwill and shares under different 

methods. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 
(THEORY AND PROBLEMS SHALL BE IN THE RATIO OF 25:75 PERCENT RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - IV 

CC 8 - COST ACCOUNTING 

Subject Code: 20U4CO8 Credits: 5 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To know the meaning of cost, costing, cost accounting, elements of cost and the 

preparation of stores ledger under different methods. 

� To learn the meaning and importance of labour and the calculation of wages under 

different methods. 

� To understand the concept of overheads and their apportionment. 

� To gain knowledge on basic concepts of process costing. 

Unit I: Meaning of Cost – Costing – Cost Accounting – Advantages and 

Limitations of Cost Accounting – Differences between Cost Accounting 

and Financial Accounting – Classification of costs. Elements of Cost – 

Preparation of Cost Sheet. 

Unit II: Materials: Meaning of Material Control – Level of Material Control – 

Aspects of Material control – Need for Material Control - Classification 

and Codification-Bin Card Analysis – Perpetual Inventory System, 

Stores Control through ABC Analysis - Economic Ordering Quantity. 

Stock Levels – Issue of Materials - Treatment of Surplus Material, 

Material Abstract or Material Issue Analysis Sheet. Methods of Valuing 

Material ;Issues - Minimum level, maximum Level, Re-Ordering level 

and Danger Level – Methods of Pricing Materials – First in First Out 

Method – Last in First Out Method. 

Unit III: Labour: Essential Features of a Good Wage System – Systems of Wage 

Payment - Methods of Wage payment and incentives Schemes - Time 

Wage System - Piece rate systems – Premium and Bonus Plan - 

Taylor’s Differential Piece rate system – Merricks Multiple piece rate 

system. - Halsey Plan - Rowan plan – Idle time. 

Unit IV: Overheads: Various Classifications of Overheads – Allocation and 

Apportionment of Overhead to Cost Centers – Re-apportionment of 

Service Department, Costs of Production Department, Absorption of 



Overhead. Basis of allocation to Cost centres. Methods of 

Apportionment: Primary and Secondary distribution. 

Unit V: Process Costing: Application of Process Costing. Elements of 

Production and Abnormal Process Loss - Abnormal Loss – Abnormal 

Gain - Preparation of Process Accounts – contract costing (simple 

problems only)(excluding escalation class). 

BOOKS RECOMMENDED: 

1. COST ACCOUNTING : S.P.JAIN & K.L. NARANG. 

2. COST ACCOUNTING : S.P. IYENGAR. 

3. COST ACCOUNTING : R.S.N. PILLAI & BAGHAVATHI. 

4. COST ACCOUNTING : T.S. REDDY & Y.S. HARI PRASAD REDDY. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1: understand meaning of cost, costing and cost accounting and its limitations. 

CO2: be able to prepare cost sheet and stores ledger using different methods. 

CO3: describe the importance of labour and the calculation of different methods of wage 

payments. 

CO4: know the bases of apportionment of common overheadsunder primary and 

secondary distribution methods. 

CO5: be able to assess the cost per unit of products passes through various processes. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 

(Problems Vs Theory is the ratio of 70:30 respectively) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - IV 

AC 4 - FINANCIAL SERVICES 
 

Subject Code: 20U4COCO4 Credits: 3 External Marks: 75 Hours:4 

 
COURSE OBJECTIVES: 

� To proves the efficiency of different forms of investment patterns and risk 

and return of the investment. 

� To provide knowledge in financial services and its activities. 

� To understand the concept of merchant banking and the role of SEBI. 

 

Unit I: Financial services: meaning – importance – various components– 

players in the financial services sector- types of financial services 

(facilitating type, investment oriented, promotion oriented, return or 

income oriented, linking type, trade oriented, credit oriented, 

performance appraisal). 

Unit II: Merchant Banking: meaning and definition –origin of merchant 

banking in India – regulations and recognition by SEBI on merchant 

bankers – classification of merchant bankers – role – responsibilities – 

merchant banking organizations in India – functions of merchant 

banking. 

Unit III:      Mutual Funds:Introduction – promotion – need – advantages – types 

– classifications – mutual funds in India – regulations of SEBI on 

mutual funds – details of assets under management of mutual funds. 

Unit IV:      Leasing: meaning – features – merits and types of leasing 

Hire Purchases (HP): Meaning and definition – features - conditions 

of HP Act 1972- requirements of a valid hire purchase agreement - 



hire purchase Vs leasing – rights and obligations of hirer and hire 

vendor – issues Indian hire purchase industry. 

Unit V: Factoring: Meaning –various steps – key elements – types – benefits – 

demerits – sources – legal aspects – differences between factoring and 

bill discounting – factoring in India. 

BOOKS RECOMMENDED: 

1. Financial Services : B. SANTHANAM 

2. Financial Services : D. JOSEPH ANBARASU, VK.BOOMINATHAN 

3. Financial Services : M.Y.KHAN 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1: study the players of financial services and performance of financial services. 

CO2: be acquired knowledge about merchant bankers and its merits and 

demerits. 

CO3: classify the mutual fund schemes on different basis. 

CO4: understand the features of leasing and hire purchase rules and regulations. 

CO5: know the key elements of factoring and the benefits of the same. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - IV  

NME 2 - ADVERTISING AND SALES PROMOTION 
 

Subject Code: 20U4CONE2 Credits: 2 External Marks: 75 Hours: 2 

COURSE OBJECTIVES: 

� To study the nature and scope of advertising. 

� To describe role of advertisement. 

� To understand the sales promotion and personal selling 

Unit I 

Advertising – Meaning& Objectives, Nature and Scope of Advertising – 

Importanceof Advertising – Typesof Advertising – Distinctionbetween 

Advertising and Salesmanship. 

 

Unit II 

Advertising copy – Featuresof Advertisement copy, Classification 

ofAdvertisement Copy – Advertising Media – Indoor Media and Outdoor 

Media. 

 

Unit III 

Advertising Agencies, Meaning- Role, importance – Typesof Advertising 

Agencies – Advertisement Budget – Factors influencing advertising Budget. 

 
Unit IV 

Sales Promotion – Meaning- Objectives – Need for Sales Promotion – 

Methods of Sales promotion – Sales Force Promotion – Sales Promotion of 

Dealers – Consumer Promotion. 



Unit V 

Personal Selling – Meaning – Features – Objectives – Components – Personal 

Selling Process – Steps involved in Personal Selling- Differences between 

Selling and Salesmanship. 

TEXT BOOK: 

ADVERTISING AND SALESMANSHIP – P.SARAVANAVEL & SUMATHY 

BOOKS RECOMMENDED: 

1. MARKETING SALESMANSHIP AND ADVERTISING- M.RAMASAMY 

2. PRINCIPLES OF MARKETING AND SALESMANSHIP- J.C.SINHA 

3. ADVERTIUSING &SALES MANAGEMENT – DR.G.G.GONDANE. 

 
COURSE OUTCOMES: 

A student on completion of this course will 

CO1: have knowledge on the differences between advertising and Salesmanship. 

CO2: Acquire knowledge on advertisement media. 

CO3: gain knowledge about the factors influencing advertisement. 

CO4: have knowledge ondifferent methods of sales promotion and its usefulnessin 

selling process. 

CO5: be able to differentiate selling from salesmanship. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 



Section C (Q. Nos.) 16 20 18 19 20 

GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - IV 

SBE 1 - INDUSTRIAL RELATIONS 
 

Subject Code: 20U4COSE1 Credits: 2 External Marks: 75 Hours: 2 

COURSE OBJECTIVES: 

� To acquired knowledge regarding trade union policies and role of trade unions in 

India. 

� To understand the various industrial issues existing and formation of new 

business. 

� To enlighten the benefits of employees grievances and the concept of domestic 

enquiry. 

 

Unit I: Introduction- meaning – definition – nature and scope of 

industrial relations – importance of maintaining industrial 

relationship in an organization – Distinguish between human 

relations and industrial relations- Causes of poor industrial 

relations – conditions of good industrial relations. 

Unit II: Trade Union- meaning – objectives and functions – procedure for 

Registration of Trade Union – cancellation of registered trade 

union- privileges enjoyed by the Registered trade union – duties 

and liabilities of trade union. 

Unit III: Worker’s Participation in Management (WPM): Meaning and 

definition- levels of participation - determinants of worker’s 

participation in management – methods of participation – 

limitations of the WPM concept. 

Unit IV:      Employee Grievances:   Meaning and definition – approaches to 

the grievances machinery – nature and causes of grievances - 



grievances procedure – parameters for good grievances 

procedure. 

Unit V: Domestic enquiry- meaning – the process of holding domestic 

enquiries in Industry- preliminary investigation – stages of 

conducting inquiry – Discipline in organisation – Disciplinary 

procedure – tackling indiscipline. 

BOOKS RECOMMENDED: 

1. Industrial Relations and Labour Legislations - Dr. M.R. SREENIVASAN 

2. Personnel Management and Industrial Relations - P.C. TRIPATHI 
3. Industrial Relations – Arun Monappa 

4. Personnel Management and Industrial Relations  - R.S. DAVAR 

5. Industrial Relations and labour laws – S.C. SRIVASTAVA 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1: evaluate the role of industrial relations and stipulated conditions of good 

industrial relations. 

CO2: have knowledge on trade union policies and liabilities of trade union. 

CO3: acquire knowledge about Workers Participation in Management (WPM). 

CO4: develop knowledge concerning the grievances, causes of grievances and 

remedial measures. 

CO5: have knowledge about domestic enquiry and the process of handling the 

same. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 



Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

CC 9 - CORPORATE ACCOUNTING - II 
 

Subject Code: 20U5CO9 Credits: 5 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To understand concept of Amalgamation, Absorption and Reconstruction. 

� To understand the different aspects of alteration of share capital and internal 

reconstruction. 

� To know the preparation of final accounts o f banking and insurance companies. 

 
Unit I: Amalgamation – purchase method only - Absorption andExternal 

Reconstruction- difference between amalgamation and absorption – 

Different methods of calculation of Purchase Consideration and preparation 

of Closing Journal Entries and Opening Entries and new Balance Sheet. 

Unit II: Alternation of share capital-Different kinds of alteration share capital- 

Internal Reconstruction – meaning and problems for internal 

reconstruction. 

Liquidation of companies – meaning – modes of winding up – Preparation of 

Liquidator’s Final Statement of Accounts.(Excluding statement of affairs and 

deficiency Account) 

Unit III: Holding Company accounts-meaning of holding and subsidiary company- 

calculation of minority interest, cost of control, revenue and capital profit, 

revaluation of assets and liabilities, stock reserve, elimination of common 

transactions-Preparation of consolidated balance sheet (Simple Problems 

only – Excluding bonus shares and dividend from subsidiary companies, 

contingent liabilities and abnormal losses) 

Unit IV:        Banking Company Accounts – classification of advances (NPA), Rebate on 

bills discounted – Profit and Loss Account and Balance Sheet as per the 

guidelines given by Reserve Bank of India (New format). 



Unit V: Insurance company accounts: Life Insurance (NEW FORMAT) – 

Ascertainment of correct assurance fund -Valuation of Balance Sheet, 

Preparation of Revenue Account – Profit and Loss Account -Balance Sheet. 

General Insurance -(NEW FORMAT)- preparation of Revenue and Net 

Revenue Account and Balance Sheet. 

BOOKS RECOMMENDED: 

1. CORPORATE ACCOUNTS: S.P. JAIN AND K.L. NARANG. 

2. CORPORATE ACCOUNTS: M.C. SHUKLA, T.S. GREWAL & GUPTA. 

3. CORPORATE ACCOUNTS: R.L. GUPTA & RADHASWAMY 

4. CORPORATE ACCOUNTS: REDDY & MURTHY. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1: be able to assess the difference methods of purchase consideration and its 

implications. 

CO2: acquire knowledge in alterations and internal reconstruction of capital structure 

and different modes of winding up of companies. 

CO3: have knowledge minority interest calculation and preparation of consolidated 

balance sheet of holding companies. 

CO4: have special skills about preparation of Profit and Loss Account and Balance sheet 

of banking companies in a new format. 

CO5: Know the differences between balance sheet and valuation balance sheet and 

preparation of final accounts relating to insurance companies. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 
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CO 4 � � � � �  

CO 5 �  � �   

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(THEORY AND PROBLEMS SHALL BE IN THE RATIO OF 30:70 RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

CC 10 - FINANCIAL MANAGEMENT 
 

Subject Code: 20U5CO10 Credits: 5 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To understand the various concepts of Financial Management. 

� To describe the capital structure and theories of capital structure. 

� To enable the students to analyse about the cost of capital, capital budgeting 

and working capital. 

Unit I: Financial Management: Meaning – Objectives & Scope – Emerging role 

of managers – FinancialManager in India – Factors influencing finance 

functions.Capitalization: Causes and Remedies for over and under 

capitalization. 

 

Unit II: Capital Structure: Meaning, Features – Point of indifference (Problem) 

– Factors determining Capital Structure. 

Capital Structure Theories: Net Income Approach – Net Operating 

Approach, MM Approach - Capital Rationing - Capital Gearing. 

 

Unit III: Cost of Capital – Meaning – Importance – Calculation of Cost of Debt, 

Equity Shares and Preferences shares – Weighted average cost of 

capital. 

 

Unit IV: Capital Budgeting: Meaning – Objectives – Importance – Factors 

affecting capital expenditure decision – Methods of Appraising 

Projects ( Pay Back period, Accounting rate of return, Net present 

value, Excess present value index, Internal rate of return ) 



Unit V: Working Capital: Meaning - Concepts – Gross Working Capital – Net 

Working Capital – Need – Types – Sources - Factors affecting Working 

Capital Requirements – Calculation of Working Capital. 

BOOKS RECOMMENDED: 

1. CORPORATION FINANCE : S.C. KUCHAL 

2. FINANCIAL MANAGEMENT : KHAN AND JAIN 

3. FINANCIAL MANAGEMENT : SHARMA & GUPTA 

4. FINANCIAL MANAGEMENT : S.N. MAHESWARI 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – explain the functions of financial management and factors influencing 

finance function. 

CO2 – determine the financial decisions based on capital structure theories. 

CO3 – gain knowledge on calculation of cost of capital and its impact. 

CO4 – outline the capital budget preparation and methods of appraising capital 

projects. 

CO5– determine the working capital requirements of a company. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
rs

e
 o

u
tc

o
m

e
s CO 1 � � � �  � 

CO 2 � � � � � � 

CO 3 � � � �   

CO 4 � � � �  � 

CO 5 � � � � � � 

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 

(THEORY AND PROBLEMS SHALL BE IN THE RATIO OF 40:60 RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

CC 11 - INCOME TAX THEORY, LAW & PRACTICE 
 

Subject Code: 20U5CO11 Credits: 5 External Marks: 75 Hours: 5 

 
COURSE OBJECTIVES: 

� To enable the students to understand basic laws relating to Income Tax Act. 

� To impart the students knowledge about fundamental ideas on the computation of 

income from salaries. 

� To acquire knowledge on income from house property, business income and capital 

gains. 

Unit I: Basis of Income Tax and introduction – Assessment year – Previous 

Year –Agricultural Income – Determination of residential status of 

Individual, - Incidence of tax or basis of charges – Exempted incomes 

u/s 10. 

Unit II: Salary Income – Meaning- Definition of head salary – characteristics of 

salary – computation of salary income – salary u/s 20(1)- Allowances, 

Perquisites and their types and treatment. Profit-in-lieu of Salary and 

exempted profits – Deductions u/s 16 – Deductions u/s 80 C – Taxable 

salary income. 

Unit III: House property Income – Income from property wholly exempted 

from tax –Gross annual value – NAV - vacancy and irrecoverable rent – 

Standard deductions – Interest on money borrowed for houses – 

computation of income from house property. 

Unit IV: Business income – Allowable expenses (Section 30 to 37) – Expenses 

expressly disallowed – Deemed profits – Incomefrom Profession. 

Unit V: Capital gains – Meaning of capital assets – Kinds of capital assets - 

exempted capital assets – Procedure for computing – Short term 

capital gains – long term capital gains – Deduction from capital gains. 



Income from other sources. General incomes u/s 56(1), Specific 

incomes u/s 56(2) , Interest on securities- securities exempted from 

tax – tax free securities – Less tax securities – Deductions to be made 

from Income from other sources. 

BOOKS RECOMMENDED: 

1. INCOME TAX LAW AND PRACTICE : V.P. GAUR, D.B. NARANG, PUJA GHAI &RAJEEV PURI 

2. INCOME TAX LAW AND PRACTICE : DINKAR – PAGARE 

3. INCOME TAX LAW AND PRACTICE : DR. H.C. MEHROTRA 
4. DIRECT TAXES LAW AND PRACTICE : DR. VINOD – K. SINGHANIA 

5. INCOME TAX LAW AND PRACTICE : T.S. REDDY& HARIPRASADREDDY 
 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire knowledge about basic income tax rules and exempted income US/10. 

CO2 – compute the income from salary by considering the related provisions given in the 

ACT. 

CO3 – determine the income from house property. 

CO4 – assess the income from business and profession of individuals. 

CO5 – calculate the taxable income in respect of capital gains and income from other 

sources. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

 

(THEORY AND PROBLEMS SHALL BE IN THE RATIO OF 40:60 RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

CC 12 - BUSINESS COMMUNICATION 

Subject Code: 20U5CO12 Credits: 5 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To provide knowledge and practice on business communication. 

� To know the preparation of business letters. 

� To emphasis the importance of enquiry letter and reply letter 

� To expose the basic ideas of offers and quotations, business meetings and 

company meetings. 

Unit I: Business Communication: Meaning – definition – General and 

special objectives of business communication –   Process   of 

business communication – types/ kinds   of   business 

communication employed in an organisation – 7C’s of business 

communication. 

Unit II:      Layout of business letters: Meaning – definition – content of a 

sound business letter – functions of   business   letter   – 

classification of letters – kinds of business letters based   on 

content – meaning of banking correspondence – meaning of 

insurance correspondence – meaning of import export 

correspondence – Drafting various – Letters. 

Unit III:        Letter of Enquiry: Meaning – occasion of writing letter of enquiry 

– kinds of enquiry letters – points to be remembered while 

writing of enquiry.Reply  letter: Meaning – different type   of 

replies to letter of enquiry. 

Unit IV:   Offers   and   quotation:   Meaning   of   offer   –   differences   between 

offer and quotation – kinds of offer – points to be remembered 

while writing offer lettersQuotations: Meaning of  quotation – 

Terms/ clauses of quotation: Price variation   –   Liability   – 

warranty – Illegal matters – abbreviations and terms used in 

quotations and offers. 



Unit V: Business meetings: Meaning – objectives of business meetings - 

classification of meetings (formal and informal meeting) – notice 

for a formal meeting. 

Company meetings: Meaning – type of company meetings 

(Statutory meetings, annual general meetings and extraordinary 

meetings). 

Bank Correspondence: Request for opening of an Account – Reply 

to Customers’ enquiries and complaints – Request for overdraft 

and loans – Intimation to account holders – Closing of an Account. 

BOOKS RECOMMENDED: 

1. BUSINESS COMMUNICATION : RAJENDRAPAL & KORLAHALLI 

2. BUSINESS COMUNICATION : N.S. RAGUNATHAN & B. SANTHANAM 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire knowledge about Business Communication 

CO2 – acquire the knowledge of business letters and banking correspondence. 

CO3 – demonstrate the different types of enquiry letters and reply letters. 

CO4 – examine offers, quotations and warranties. 

CO5–explore the knowledge about business meetings and company meetings. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

MBE 1 - PERSONNEL MANAGEMENT 
 

Subject Code: 20U5COEC1 Credits: 3 External Marks: 75 Hours: 4 

COURSE OBJECTIVES: 

� To develop the knowledge about concept of personnel management, qualities 

of personnel manager, job analysis and manpower planning. 

� To emphasis recruitment process, training and development, promotion and 

transfer. 

� To describe the job evaluation, labour turnover and absenteeism. 

 
Unit I: Meaning and importance of personnel management – organization of 

personnel department – objectives of personnel department - 

functions of personnel department -qualities of personnel manager – 

personnel policies – nature of personnel policies. 

 

Unit II: Job analysis – meaning and uses – Job description –meaning – job 

specification - time study and work load analysis – man power 

planning- steps in man power planning –methods of man power 

planning – limitations of man power planning. 

 

Unit III: Recruitment of Personnel – meaning –sources of recruitment – 

selection of personnel – procedures – Personnel training and 

development – training practices in India. 

 

Unit IV: Promotion – basis of promotion –promotion policy – informal 

promotion system, open and closed promotional system – Transfer: 

meaning and objectives of transfer - procedure for transfer and types 

of transfer– objectionsto transfer. 



Unit V: Job evaluation – meaning – advantages and limitations – performance 

appraisal- methods of performance appraisal-merit rating – uses and 

limitations – labour turnover and absenteeism – causes and effect. 

BOOKS RECOMMENDED: 

1. Personnel Management  - C.B. MEMORIA 

2. Personnel Management - C.B. GUPTA 

3. Personnel Management - J.J. JAYASANKAR 

4. Personnel Management - R.S. DAVAR 

5. Personnel Management - K.K. AHUJA 

 
COURSE OUTCOMES: 

A student on completion of this course will 

CO1– acquire knowledge about personnel management and personnel 

policies. 

CO2– outline about job analysis and manpower planning. 

CO3– verify recruitment process training and development of personnel. 

CO4– know the promotion system of organizations and transfer 

ofpersonnel. 

CO5– examinethe job evaluation and labour turnover and absenteeism. 

 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 

Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 

(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

SBE 2 - FINANCIAL MARKETS AND STOCK EXCHANGE 
 

Subject Code: 20U5COSE2 Credits: 2 External Marks: 75 Hours: 2 

 

COURSE OBJECTIVES: 

� To understand the knowledge about financial market in India, issue of share 

and right issues. 

� To disseminate information about stock exchange, listing of securities, SENSEX 

and NIFTY. 

� To describe the settlement of Stock Exchange 

 

 
Unit I: Financial Markets in India – Structure – Money Market – Capital 

Market – New Issue Market (NIM) – Functions of NIM – Players or 

Parties involved in the NIM – Problems faced in NIM. 

 
Unit II: Issue of Shares: Meaning – Public Issues – Meaning – Merits and 

Demerits – Right Issue – Merits of Right Issue. 

 
Unit III: Stock Exchange – Meaning – Characteristics – Management of stock 

exchanges – Stock Exchanges in India – Powers of Governing Body – 

Members of Stock Exchange – Control over stock exchange. 

 
Unit IV: Listing of Securities – Advantages – Disadvantages – Listing 

procedures – Registration of Brokers – Kinds of brokers – Methods of 

Trading in Stock Exchanges – Meaning of SENSEX and NIFTY. 



Unit V: Settlement in stock exchange – Speculative Trader Vs Genuine 

Investors – Types of Speculators – Activities of Brokers – Broker’s 

charge – Settlement procedure – Auctions – Clearing procedure – 

Regulation. 

BOOKS RECOMMENDED: 

1. INVESTMENT MANAGEMENT – DR. L. NATARAJAN. 

2. INVESTMENT MANAGEMENT – V.A. AVADHANI. 

3. INVESTMENT MANAGEMENT 

(SECURITY ANALYSIS & PORTFOLIO MANAGEMENT) – V.K. BHALLA. 

4. SECURITY ANALYSIS & PORTFOLIO MANAGEMENT –PUNITHAVATHY 

PANDIAN. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – outline the fundamentals of financial markets in India. 

CO2 – understand the concept of issue of shares and right issues. 

CO3 – explore the basic concept of stock exchange and its functions. 

CO4– verify the listing procedure of securities and reveal meaning of 

SENSEX and NIFTY. 

CO5– get exposure in stock exchange, Speculators, brokers and  clearing 

procedures. 

MAPPING WITH PROGRAMME OUTCOMES 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – V 

SBE 3 - COMPANY LAW AND SECRETARIAL PRACTICE 

(As Per Companies Act – 2013) 
 

Subject Code: 20U5COSE3 Credits: 2 External Marks: 75 Hours: 2 

COURSE OBJECTIVES: 

� To understand the formation and incorporation of a company, MOA 

and AOA. 

� To describe the shares, debentures , company secretary and company 

meetings 

� To know the winding up procedures. 

Unit I: Formation and incorporation of a company - Procedure for 

Registration / Incorporation of a company – Certificate of 

incorporation – Certificate of commencement of business - Promoter’s 

Legal position. Prospectors – Contents–Statementin lieu of prospects. 

Unit II:       Memorandum of Association: Meaning and Importance – Contents – 

Alteration of Various Clauses – Doctrine of ultra-vires. 

Articles of Association: Meaning – Distinction between Memorandum 

and Articles of Association – Contents – Alteration – Doctrine of Indoor 

Management. 

Unit III:      Sources of finance of the company – Shares – Types of shares – Equity 

– Preference- Debentures – kinds of debentures, Directors of the 

company – Qualification & disqualification of directors, powers, duties , 

liabilities of directors. 

Unit IV: Company secretary - Definition – Modes of appointment – Rights 

Duties & Liabilities – Removal of Secretary. Company meetings: Kinds 

of meetings – Requisites of a valid meeting – Resolution, Kinds of 

resolutions. 



Unit V: Winding up: Meaning & Modes: Compulsory Winding up: Grounds – 

Petition – Consequences. Powers & duties of Liquidator. Voluntary 

winding up – Kinds of voluntary winding up and Consequences. Under 

the supervision of the court. 

BOOKS RECOMMENDED: 

1. COMPANY LAW : N.D. KAPOOR 

2. COMPANY LAW : D.P. JAIN 

3. COMPANY LAW : K.C. GARG AND R.C. CHAWLA. 

4. COMPANY LAW : DR. M.R. SRINIVASAN. 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire knowledge about formation and incorporation of a company. 

CO2 – have knowledge on the content of Memorandum of Association and Articles 

of Association. 

CO3 – analyse the different sources of finance to the companies. 

CO4 – know the duties of company secretaries at various companies meetings. 

CO5 – examine the modes of winding up of companies. 

MAPPING WITH PROGRAMME OUTCOMES 
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CO 5 � � � �   

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – VI 

CC 13 - MANAGEMENT ACCOUNTING 
 

Subject Code: 20U6CO13 Credits: 5 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To enable the students to know the nature and scope of management 

accounting and gain knowledge in analyzing the financial statements. 

� To measure the profitability and solvency position of the company through 

ratio analysis. 

� To acquire knowledge on movement of funds and cash from business 

operations. 

� To impart cost control techniques such as marginal costing and budgetary 

control. 

� To ingrain in-depth knowledge on preparation of various functional budget. 

Unit I: Management Accounting: Definition – Scope and Functions – Uses – 

Limitations – Management Accounting Vs Financial Accounting – 

Management Accounting Vs Cost Accounting - Analysis of Financial 

Statement – Comparative Income Statement and Balance Sheet – 

Common-size Income Statement and Balance Sheet. 

Unit II: Ratio Analysis: Meaning – Types and Uses. Calculation of Various 

Ratios (Profitability ratios, Liquidity ratio, Solvency ratio & Activity 

ratio) – Construction of Balance Sheet (Simple problems only) 

Unit III: Fund Flow Statement: Meaning - Uses & Limitations - Preparation of 

Statement showing changes in working capital, Fund from operation & 

Fund Flow Statement. 

Cash Flow Statement: Meaning and Uses – Classification of cash flow- 

Cash flows from operating activities – Cash flows from investing 

activities – Cash flows from Financing activities - Preparation of Cash 

Flow Statement( Modern approach). 



Unit IV: Marginal Costing: Meaning – Features - Advantages & Limitations.Cost-

Volume-Profit Analysis: Meaning and Calculation of P/V Ratio and 

BEP. 

Unit V: Budgets: Meaning & Types. Budgetary Control: Meaning and 

Preliminaries for the adoption of a system of Budgetary 

Control.Preparation of Cash budget – preparation of Sales budget – 

Preparation of Production budget – preparation of Flexible Budgets – 

Meaning of Zero base budgeting. 

BOOKS RECOMMENDED: 
1. MANAGEMENT ACCOUNTING : DR.S.N. MAHESWARI 

2. MANAGEMENT ACCOUNTING : R.K. SHARMA AND GUBTA. 

3. MANAGEMENT ACCOUNTING : R.S.N. PILLAI AND BAGAWATHI. 

4. COST & MANAGEMENTACCOUNTING: T.S. REDDY & HARI PRASATH REDDY 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1– analyse the financial statements of companies and evaluate the financial stability 

of the same. 

CO2 – analyze the profitability and solvency position of companies through ratios. 

CO3– prepare funds flow and cash flow statements with the help of annual report of 

companies. 

CO4 – apply marginal costing techniques and assess the profitability of business 

concerns. 

CO5– acquire knowledge on the preparation of cash and flexible budgets. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(THEORY AND PROBLEMS SHALL BE IN THE RATIO OF 30:70 RESPECTIVELY) 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – VI 

CC 14 - BANKING LAW AND PRACTICE 
 

Subject Code: 20U6CO14 Credits: 5 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To understand the banker and customer relationship and to know the redressel of 

grievances. 

� To familiarize with various negotiable instruments in practice and describe the 

rights of holder and holder in due course. 

� To gain in-depth knowledge on cheque, alteration of cheque, crossing of cheque and 

endorsement of a cheque. 

� To identify the duties and responsibilities of paying banker. 

� To expose the capacity of collecting banker and availability of statutory protection. 

 
Unit I: Banker customer relationship: Meaning and definition of banker and 

customer – general relationship – special relationship – aspects to be 

considered for better customer relationship   –   customers   grievances 

and redressel - Ombudsman scheme – powers and duties of banking 

ombudsman – procedure for grievances redressel in banking 

ombudsman – working of ombudsman in India. 

Unit II: Negotiable Instruments: Meaning and definition -   features   of 

negotiable instruments   –   presumptions under   sections   118 and   119 

of negotiable instruments Act – negotiable instruments by statute and 

practice or custom – definition of holder and holder in due course – 

rights of a holder – difference between holder and holder in   due 

course – rights or privileges of a holder in due course. 

Unit III:   Cheque:   Meaning   and   definition   –   requisites   of   valid   cheque    – 

material alteration – types of   cheque.   Crossing:   Meaning   and 

definition – types of crossing – Endorsement: Meaning – Types of 

endorsement. 



Unit IV: Paying banker: Meaning – payment in due course:   definition   and 

conditions in relation to payment in due course – duties and 

responsibilities of paying banker – obligation of paying banker to 

honour a cheque – condition for dishonour of a cheque by paying 

banker – when a paying banker refuse to honour a customer’s cheque. 

Unit V: Collecting banker: Meaning – capacity of collection banker (as holder 

for value and as agent for collection) – statutory   provision   to 

collection banker u/s section 131 and its conditions – duties of 

collection banker. 

BOOKS RECOMMENDED: 

1. BANKING THEORY LAW AND PRACTICE : B. SANTHANAM. 

2. BANKING THEORY LAW AND PRACTICE : S.N. MAHESWARI. 

3. BANKING THEORY LAW AND PRACTICE : SUNDARAM AND VARSHNEY 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – outline the banker and customer relationship and learning the procedure for 

redressel of grievances in banking sector. 

CO2 – list the negotiable instrument in use with its viability. 

CO3 – explore various types of cheques and alteration, crossing, and endorsement of a 

cheque. 

CO4 – understand the circumstances for dishonoring of a cheque. 

CO5 –describe the availability of statutory protection to collecting banker. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o
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rs

e
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u
tc

o
m

e
s CO 1 � � � � � � 

CO 2 � � � � � � 

CO 3 � � � �   

CO 4 � � �  � � 

CO 5 � � �   � 

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – VI 

CC 15 - COMMERCE PRACTICALS 
 

Subject Code: 20U6CO15 Credits: 5 External Marks: 75 Hours: 5 

 

COURSE OBJECTIVES: 

� To enable the students to prepare invoice, vouchers, delivery challan, entry 

pass and debit and credit note. 

� To make the students to read the entries in passbook and train them on filling 

up various accountopening forms. 

� To acquire knowledge in drawing, endorsing and crossing of a cheque and 

preparation of demand draft. 

� To understand the knowledge of preparing share application form and share 

transfer form. 

� To instill skills in respect of filling application forms of LIC polices and 

premium payment, pan card application and income tax returns. 

Unit I: Preparation of Invoice, receipts, voucher, delivery challan, entry 

pass and gate pass, debit and credit notes. 

Unit II: Making entries in the passbook and filling up of account opening 

forms for SB Account, Current Account and FDRs preparation of 

FDRs. 

Unit III: Drawing, endorsing and crossing of cheques, filling up of pay-in- 

slips – demand draft application and preparation of demand 

drafts. 

Unit IV: Preparation of share application – allotment letter and share 

transfer forms from the secretary. 



Unit V: Filling of applications and forms – LIC policies – Applications – 

premiumforms – filling up of PAN card application and income tax 

return– Net transfer forms. 

REFERENCES: 

� Record note book given to students for practicing various 

exercises. 

� Various forms from banks and other financial Institutions . 

 
COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire the knowledge in preparing invoice receipt, voucher, delivery 

challan, entry pass, gate pass, debit and credit note. 

CO2 – Acquaint the skills regarding filling up various savings bank account 

opening forms. 

CO3 – demonstrate the drawing and crossing of cheque and filling up pay- 

in-slips and demand draft application forms 

CO4 – prepare formats of share application and share transfer forms. 

CO5 –    gain knowledge regarding filling up various forms such as LIC polices 

and Premium payment, PAN card applications and Income Tax 

returns. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
rs

e
 o

u
tc

o
m

e
s CO 1 � �  � � � 

CO 2 � � � � � � 

CO 3 � �  � � � 

CO 4 � � � �   

CO 5 � � � � � � 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – VI 

MBE 2 - ENTREPRENEURIAL DEVELOPMENT 
 

Subject Code: 20U6COEC2 Credits: 4 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To understand the concept of Entrepreneurship, Functions and qualities of 

Entrepreneur. 

� To expose the entrepreneurial motivation, types and process of motivation role of 

entrepreneurship in economic development. 

� To impart establishment of enterprise, project selection project feasibility and risk 

analysis. 

� To identify the institutional finance to entrepreneurs. 

� To describe the entrepreneurship development in India, types of EDP, problems and 

organizing EDP. 

Unit I: 

Concepts of Entrepreneurship: Entrepreneur-Meaning and Definition-Entrepreneurship: 

Meaning and Definition-Characteristic of Entrepreneurs-Entrepreneur is born or made – 

ConceptualModel, Functions, Phases, Factors, Problems – Differencebetween 

Entrepreneurship and Intrapreneurship- Qualities of a Successful Entrepreneur-Types. 

Unit II: 

Entrepreneurial Motivation: Meaning and Definition- entrepreneurial motivation: 

Concept of Motivation-Types of Motivation-Process of Motivation-Factors - Testing 

Entrepreneurial Motivation-Entrepreneurial Behaviour-Role of Entrepreneurship in 

Economic Development- Factors Affecting Entrepreneurial Growth. 

Unit III: 

Establishing an Enterprise: Components/Steps and Start up Process- sources of business 

idea- Project: Meaning, Identification and Selection, Classification – Constraints. Project 

Feasibility: Meaning and Types-Market Survey: Meaning and Definition - Objectives & 

Methods-Risk Analysis: Meaning-Important Tools of Risk Analysis. 

Unit IV: 

Institutional Finance to Entrepreneurs- National Small Industries Corporation Limited 

(NSIC): functions - Small Industries Development organization (SIDO): Meaning & 

Functions - Small Scale Industries Board (SSIB): Meaning & Functions- State Industrial 

Development Corporations (SIDC) Establishment & Functions- Small Industries Service 

Institute (SISI) Establishment & Functions- District Industries Centres (DIC) 

Establishment & Functions- Tamilnadu Industrial Investment Corporation Ltd (TIIC) 

Establishment & Functions- Commercial Banks – Establishment & Functions. 



Unit V: 

Entrepreneurship Development in India: Meaning, Role, relevance and achievements- 

Evaluation of EDP’s-Objectives – Contentof EDP – Problemsfaced by EDP – Typesof EDP – 

Institutionsof Entrepreneurship Development – Remedialmeasures for EDP – 

Institutionsof Entrepreneurship Development – IDBI, ICICI, IFCI, SFCs and KVIC their 

Establishments & Functions-Role of Govt. Organizing Entrepreneurial Development 

Programme. 

BOOKS RECOMMENDED: 

1. ENTREPRENEURIAL DEVELOPMENT: S.S. KHANKA 

2. ENTREPRENEURIAL DEVELOPMENT: C.B. MAMORIA & N.P.SRINIVASAN 

3. ENTREPRENEURIAL DEVELOPMENT: C.B. GUPTA 

4. ENTREPRENEURIAL DEVELOPMENT: P. SARAVANAVEL 

5. ENTREPRENEURIAL DEVELOPMENT: Dr. JAYASREE SURESH 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – acquire knowledge on concept of entrepreneurship. 

CO2 – inculcate motivation of entrepreneurs and their role in economic development 

CO3 – know the steps to start up business, project selection, project feasibility and risk 

analysis 

CO4 – verify the institutional finance to entrepreneurs. 

CO5 – evaluate the EDP in India and solving the problems of EDP. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 � � � � � � 

CO 2 � � � � � � 

CO 3 � � � � � � 

CO 4 � � � �   

CO 5 � � � �  � 

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

B.Com – COMMERCE 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – VI 

MBE 3 - AUDITING 

Subject Code: 20U6COEC3 Credits: 4 External Marks: 75 Hours: 6 

 
COURSE OBJECTIVES: 

� To acquire knowledge on auditing, audit programme, audit note and compare 

auditing with accountancy and investigation. 

� To disseminate about internal check, internal control and types of audit. 

� To make vouching of various items and emphasis the role of auditor in 

verification and valuation of assets and liabilities. 

� To know the company auditor, his appointment and duties and liabilities. 

� To understand the audit of share issue, transfer of share, dividend, debentures 

and EDP audit. 

Unit I: Auditing: Meaning – Objects of Audit – Errors – Audit  Programs – 

Audit Notes – differences between Book Keeping, Accountancy and 

Auditing and Investigation – Qualities of an Auditor. 

 

Unit II: Internal Check Meaning & objectives and internal control: Meaning & 

objectives, Forms of internal control Test check - Procedure before 

commencement of Audit – Types of Audit – Internal Audit and 

Statutory Audit. 

 

Unit III:     Vouching – Its importance in audit – Vouching of various items – cash 

& Trading TransactionsVerification and Valuation of Assets and 

Liabilities – Difference between Verification and Valuation – Auditor’s 

duties on valuation of closing Stock. 

 

Unit IV:       Audit of Companies:   Appointment – Qualification – Rights – Duties 

and Liabilities of Auditors – Auditor’s Certificate – Audit Report. 



Unit V: Audit of Share Issue and Transfer of Shares – DivisibleProfits and 

Secret Reserve – Audit of dividend and Debentures – ElectronicData 

Processing: Auditors Duties regarding EDP documents– limitations of 

EDP audit. 

 

BOOKS RECOMMENDED: 

1. PRINCIPLES AND PRACTICE OF AUDITING : B.N. TANDAN 
2. PRINCIPLES AND PRACTICE OF AUDITING : JAGDISH PRAKASH 

3. PRINCIPLES AND PRACTICE OF AUDITING : DINKAR PAGARE 

4. PRACTICAL AUDITING : S. VENKADAMANI 
5. PRACTICAL AUDITING : L.NATARAJAN. 

 

COURSE OUTCOMES: 

A student on completion of this course will 

CO1 – comprehend the audit, audit programmes, audit notes and difference 

between auditing and accountancy and book keeping. 

CO2 – examine the internal check and internal control system and know the 

various types of audit. 

CO3 – gain knowledge on verification and valuation of assets and liabilities. 

CO4 – analyze the possibilities to become an auditor and his role and 

responsibilities and examine the auditor report. 

CO5– demonstrate the audit of EDP document and audit of dividend and debentures. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

s
e

 o
u

tc
o

m
e

s CO 1 � � � � � � 

CO 2 � � � �  � 

CO 3 � �  � �  

CO 4 � � � � � � 

CO 5 � � � � �  

Note: The question paper setter is kindly informed to strictly follow the following 

question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 

2020 – 2021 Batch – Code and Title 
 
 

S. No Code Subject Credits 

SEMESTER I 

1 20P1CO1 CC – HUMAN RESOURCE MANAGEMENT 4 

2 20P1CO2 CC – ECONOMICS FOR BUSINESS DECISIONS 4 

3 20P1CO3 CC – ADVANCED COST ACCOUNTING 4 

4 20P1CO4 
CC – FINANCIAL SERVICES, MARKETS AND 

INSTITUTIONS 
4 

5 20P1CO5EC EC – INTERNATIONAL FINANCIAL MANAGEMENT 4 

TOTAL CREDITS 20 

SEMESTER II 

6 20P2CO6 CC – ACCOUNTING FOR DECISION MAKING 5 

7 20P2CO7 CC – CORPORATE REGULATORY FRAME WORK 5 

8 20P2CO8 CC – INDIRECT TAXES 5 

9 20P2CO9 CC – ADVANCED STATISTICAL METHODS 5 

10 20P2CO10EC EC – MANAGEMENT INFORMATION SYSTEM 4 

TOTAL CREDITS 24 

SEMESTER III 

11 20P3CO11 CC – INCOME TAX LAW AND PRACTICE 5 

12 20P3CO12 CC – RESEARCH METHODOLOGY 5 

13 20P3CO13 CC – MARKETING MANAGEMENT 5 

14 20P3CO14 CC – INVESTMENT AND PORTFOLIO MANAGEMENT 5 

15 20P3CO15EC EC – FINANCIAL MANAGEMENT 4 

TOTAL CREDITS 24 

SEMESTER IV 

16 20P4CO16 CC – WORKING CAPITAL MANAGEMENT 5 

17 20P4CO17 CC – ORGANISATIONAL BEHAVIOUR 5 

18 20P4CO18EC EC – STRATEGIC MANAGEMENT 4 

19 20P4CO19EC EC – INSURANCE AND RISK MANAGEMENT 4 

20 20P4COPW PW – PROJECT WORK 4 

TOTAL CREDITS 22 

Total papers – 20 – Marks – 2000 – Credits – 90 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS), KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) – COMMERCE 

PROGRAMME OUTCOMES (PO) 

PO 1: It helps the students to acquire managerial and decision making skills.  

PO 2: Provide employability in a new dimension in the present competitive 

scenario. 

PO 3: Importing adequate knowledge on methodology and tools for analysis 

which helps for writing reports in advance studies.  

PO 4: Syllabi have been framed to suit and get  through  the  National Eligibility 

Test conducted by UGC. 

PO 5: Investment  avenues  and  portfolio  management  may  help for student’s 

employable skill and entrepreneurial  ability. 

PO 6: Enhancing  the environmental  understanding  to   cope -up  with existing 

changes and employers’ behaviour. 

 

 
PROGRAMME SPECIFIC OUTCOMES (PSO) 

PSO1: The students obtain knowledge on managerial  as well  as decision making 

skills in connection with business organisations. 

PSO2: The students become well versed in various tools used in research analysis 

which is crucial for every successful business. 

PSO3: The students’  knowledge is enhanced with respect to competitive exam 

specifically UGC NET which is essential for a teacher in college level.  

PSO4: The students become knowledgeable in connection with portfolio 

management and leads to wealth  accumulation  of  individuals and 

business organisations at various point of time. 

PSO5: The students become successful employees of any  business  organisation 

with the specific knowledge about individual behaviours inside an 

organisation. 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER – I 

CC 1- HUMAN RESOURCE MANAGEMENT 
 
 

Subject Code: 20P1CO1 Credits: 4 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To educate the students on nature, scope, importance and functions of Human 

Resource Management. 

� To equip the students wisdom in connection with importance, process of Human 

Resource Planning and the factors responsible for Human Resource Planning. 

� To understand the recruitment and selection process of employees of an 

organisation. 

� To analyse the promotion, transfer and termination process of an organisation. 

 
Unit I: Introduction – Meaning and definition, Nature, Scope, objectives and 

importance of HRM – Functions of HRM. 

 

UnitII: Human Resource Planning (HRP) – features – objectives – importance – 

factors influencing HRP – limitations of HRP – process of HRP – methods 

of HRP. 

Manpower Planning (MPP) – objectives of MPP - Nature of MPP – 

Importance of MPP - Process of MPP – uses and limitations of MPP. 

 
UnitIII: Recruitment – meaning – importance – process – sources of recruitment – 

factors affecting recruitment. 

Selection process: Scrutinising application – selection test – conducting 

interview – physical examinations – reference – final selection. 

 

UnitIV: Management Developments (MD) – characteristics – objectives – 

importance – process of MD – methods of MD – evaluating MD Programme 

– reasons for failure of MD Programme. 
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UnitV: Promotion, Transfer and Termination – Career planning promotion 

policy – Internal promotional system – Seniority Vs Merit – Benefits of 

Effective promotion policy –Meaning of Transfer – Objectives of Transfer 

– Meaning of Employee Termination – Meaning of Dismissal. 

 
 

Books recommended: 

1. Human Resource Management - L.M.Prasad 

2. Human Resource Management - C.B.Coupta 

3. Human Resource Management - Reddy & Moorthy 

COURSE OUTCOMES: 

A student after completing this course will, 

CO 1: understand various human resource functions. 

CO 2: know the process and different methods of human resource planning. 

CO 3: visualise the process involved on the recruitment and selection process 

followed in an organisation. 

CO 4: cope-up with process of management development process. 

CO 5: understand the promotion and transfer criteria used by organisations and 

termination rules implemented by organisation in general. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

 C
o

u
r

se
 o

u
tc

o
m

e
s CO 1  � � � � � 

CO 2 � �  � � � 

CO 3 � � � � � � 

CO 4  �  � �  

CO 5 � � � �  � 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 

CC 2 - ECONOMICS FOR BUSINESS DECISIONS 
 

Subject Code: 20P1CO2 Credits: 4 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To equip the students knowledge on importance and features of managerial 

economics and decisions making process of organisation. 

� To analyse the law of demand and elastic of demand and forecasting of demand 

for the product by organisation. 

� To understand the usage of equilibrium in the point of view of a producer who 

does manufacturing and trading business. 

� To enhance the students knowledge on economical viewing of pricing decisions of 

various products of an organisation. 

Unit I: Managerial Economics – Definition – Features – Scope – Decision making – 

Meaning – Features – Types – Decision making process – Uncertainty in 

decision making – Fundamental concepts in decision making - 

Incremental, Discounting, Opportunity Cost and Equity marginal principle. 

 

Unit II: Demand analysis – Law of demand – Demand determinants – Elasticity of 

demand – Forecasting of demand – Methods for establishing anew 

product – Managerial uses. 

 

Unit III:        Input – Output decisions – Producer’s equilibrium using Iso-quant, Iso- 

cost concepts and cost curves – Short run and long run. 

 

Unit IV: Price output decision – Under different markets – Perfect competition – 

Imperfect competition – Monopoly – Monopolistic – Oligopoly – Duopoly. 
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Unit V: Profit planning and forecasting – Break-even analysis – Managerial uses 

of Break-even analysis. (Theory aspect only) 

Books recommended: 

1. MANAGERIAL ECONOMICS: ADHIKARY. 

2. MANAGERIAL ECONOMICS: VARSHNEY AND MAHESWARY 

3. MANAGERIAL ECONOMICS: P.CHOPRA. 

4. MANAGERIAL ECONOMICS: N.SANKARAN. 

COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: understand the fundamental concepts of business decisions taken by 

organisations. 

CO 2: forecast the demand of a product and determinants of demand. 

CO 3: draw Iso-quant, Iso-cost curves in the long and short run for a product. 

CO 4: visualise the different markets described by economics. 

CO 5: understand the uses of break-even point analysis in running a business by a 

businessman. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 � � � �  � 

CO 2 � � � � �  

CO 3  � � �   

CO 4  � � � �  

CO 5 �  � �   

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 

CC 3 - ADVANCED COST ACCOUNTING 

Subject Code: 20P1CO3 Credits: 4 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To equip the students knowledge on elements of cost, differences between cost 

and other branches of accounting. 

� To enhance the students wisdom on the allocation of common expenses amongst 

production and service departments. 

� To assess the break-even point and usage of profit volume analysis in business 

concern. 

� To apply the costing principles of evaluation work in progress treating the profit 

of an incomplete contract. 

� To prepare accounts for product going through different processes during the 

production and evaluate the cost under every process. 

Unit I: Meaning of Cost, Costing&Cost Accounting – Advantages and Limitations 

of Cost Accounting – Differences between Cost Accounting and Financial 

Accounting – Characteristics of an ideal system of costing – Elements of 

Cost – Preparation of Cost Sheet,Tender and Quotation. 

Unit II: Overheads: Various Classification of Overheads – Basis of allocation to 

Cost centres –Preparation of secondary distribution summary under 

direct redistribution, Step distribution - Calculation of Machine Hour Rate. 

Unit III: Marginal costing – meaning – definition – assumptions – Profit-Volume 

analysis – Break-even point – Margin of Safety – Decision making from 

alternative choices, Key factors and make or buy decisions only. 

Unit IV: Contract Costing: Work certified – Work Uncertified – preparation of 

Contract Accounts – Work-in-Progress – Balance Sheet. 

Reconciliation of Cost and Financial Accounts, Meaning, importance – 

preparation of reconciliation statement. 
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Unit V: Process Costing:Meaning – Importance - Abnormal Loss – Abnormal Gain - 

Preparation of Process Accounts with abnormal loss, abnormal gain& 

normal loss account. 

Books recommended: 

1. COST ACCOUNTING :S.P.JAIN & K.L. NARANG. 
2. COST ACCOUNTING :S.P. IYENGAR. 

3. COST ACCOUNTING :R.S.N. PILLAI & BAGHAVATHI. 
4. COST ACCOUNTING :T.S. REDDY & Y.S. HARI PRASAD REDDY. 

 

COURSE OUTCOMES: 

A student after completing this course will, 

CO 1: understand the different elements of cost and prepare cost sheet of a 

manufacturing unit. 

CO 2: determine the bases and methods for allocating the expenses amongst 

departments under costing system. 

CO 3: assess the break-even point and understand the importance of BEP in analysing 

the cost of a manufacturing concern. 

CO 4: structure the work certified and work uncertified of incomplete the contract. 

CO 5:prepare accounts for normal and abnormal loss occurred in the process costing. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 �   �   

CO 2 � �  �   

CO 3  �  � �  

CO 4  �  �   

CO 5 � �  �   

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(THEORY Vs PROBLEMS IN THE RATIO OF 25:75) 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 
CC 4 - FINANCIAL SERVICES, MARKETS AND INSTITUTIONS 

Subject Code: 20P1CO4 Credits: 4 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To understand the meaning and classification of financial markets and financial 

securities prevailing in the present scenario. 

� To enhance the students knowledge on mutual fund operations and functions of 

merchant banker. 

� To assess the strengths and weaknesses of money market in the present scenario. 

� To gain in-depth knowledge about issue of new shares by companies. 

� To study the profile of select financial institutions. 

 
Unit I: Financial services: Meaning - Financial Systems and Economic Development 

– Financial Institutions (Regulatory, Intermediary, Non intermediary, 

others), Financial Markets – Classification of Financial Markets 

(Unorganized & Organized, Primary & Secondary, Money & Capital, Board, 

Deep and Shallow) – Financial securities – Characteristics of FI (financial 

instruments) – Weakness and Structure of Indian Financial System. 

Unit II: Mutual Fund (MF): Meaning and Definition – Attributes of MF – Advantages 

and Disadvantages of MF – Types of MF.Merchant Banking (MB):Meaning – 

Functions of MB – Obligation and Responsibility.Credit Rating (CR): 

Importance – Various steps involved in the rating process – Drawbacks of 

CR. 

Unit III: Money Market (MM): Meaning – Features - Requisites of money market – 

Consequence – Structure – Weakness of MM – Development of MM (Role of 

RBI, Call Money Market, Commercial Bill Market, Treasury Bill Market, 

Certificate of Deposit, Commercial paper, Housing Finance Institutions) 

Unit IV:    New Issue Market (NIM): Meaning – Functions (Origination, Underwriting 

and Distribution) - Issue Mechanism - Differentiate NIM & Secondary market 

– Guidelines regarding stock options in India. 

Stock Exchange: Procedure for recognition of stock exchange – OTCEI – SEBI 

– BOLT- Objective and Benefits of listing securities. 
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Unit V: Financial Institutions:Development Institutions: IDBI – ICICI – IFCI 

Investment Institutions: UTI – LIC – GIC. 

Non Banking Financial Institutions:Factors contributing to the growth NBFI 

– Types. 

 

Books recommended: 

1. Financial Services and Stock Exchanges: Dr. N. PREMAVATHY 

2. Financial Services: P. N. VARSHNEY & D. K. MITTAL 

3. Financial Markets and Services: GORDON & NATARAJAN 

 

COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: classify the financial markets and financial securities existing in the present 

environment. 

CO 2: understand the various types of mutual funds prevailing in the domestic and 

global environment. 

CO 3: evaluate the different functions of various money market instruments. 

CO 4: assess the process involved in the event of issuing new shares by business 

organisations. 

CO 5: view the establishments, functions and operations select financial institutions. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
rs

e
 o

u
tc

o
m

e
s CO 1  �  � �  

CO 2  �  � � � 

CO 3 � �  � � � 

CO 4  �  � �  

CO 5 � � � �  � 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - I 

EC 1 - INTERNATIONAL FINANCIAL MANAGEMENT 
 

Subject Code: 20P1CO5EC1 Credits: 4 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To understand the operational functions of WTO. 

� To enhance the students knowledge on foreign exchange rates and responsible 

factors for the same. 

� To assess the risk involved in foreign exchange dealings and its impact on 

business concerns. 

� To gain in-depth knowledge about various instruments traded in international 

market and its implications. 

� To study the sources of external finance available in the present scenario. 

 

Unit I: Finance function in the international context - BOP – IMF – Globalization 

– Threats and opportunities – WTO – origin – functions – structure. 

 
Unit II:    Foreign Exchange – Rate of exchange – types – factors affecting exchange 

rate –participants – The Indian Foreign Exchange Market. 

 

Unit III: Management of Foreign exchange Risk – problems faced by a firm – types 

ofrisks – Techniques in managing risks – Terms of payment and foreign 

trade finance – open account – documentary bills – letter of credit – pre- 

shipment and post shipment finance. 

 

Unit IV: International Capital Markets – International financial operations – Euro 

currency and Euro bonds market – Instruments of Euro currency market 

– types of Euro bonds – special features in the International Bond Market 

– Euro bond vs. Euro currency loan. 
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Unit V: Sources of external Finance – benefits – problems – World Bank – IFC – 

ADB – FIIs- GDR and ADR – FDI –Trends in global FDI. 

 
TEXT BOOK: 

International Financial Management, R.L. Varshney & Bhashyam, Sultan Chand & Sons, Delhi. 

Reference Books: 

1. Foreign Exchange – Jeevanandham. 

2. International Trade – Sankaran. 

3. Financial Management – Sharma Gupta. 
COURSE OUTCOMES: 
A student on completing this course will, 

CO 1: visualise the threats and opportunities of WTO. 

CO 2: give clarity on the various causes for variation of foreign exchange rates in the 

present situation. 

CO 3: analyse the different types of risks involved in managing the foreign exchange 

by business organisation engaged in international trade. 

CO 4: understand the characteristics of international bond market in the current 

situation. 

CO 5: give guidance on the various modes available for generating funds from off- 

shore for doing a business inside the country. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 � � � �  � 

CO 2 � �  � �  

CO 3  �  � �  

CO 4  � � �   

CO 5 �   �   

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 



13 
 

GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

CC 5 –ACCOUNTING FOR DECISION MAKING 

Subject Code: 20P2CO6 Credits: 5 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To understand the concept of management accounting and its implications over 

business organisations. 

� To enhance the students knowledge on different ratios used in analysing financial 

statement of business organisation. 

� To enhance the knowledge on the preparation of fund and cash flow statements. 

� To gain in-depth knowledge on the preparation of different types of budgets of 

business organisations. 

� To evaluate the standard cost and compare the actual cost in order to assess the 

variance of cost elements. 

Unit I: Management accounting, meaning – features – objectives – merits and demerits 

– management accounting vs. cost accounting – Management accounting vs. 

financial accounting – tools for management accounting – Financial Statement 

Analysis – significance – limitations – tools for financial statement analysis and 

preparation of common size statement and comparative financial statement. 

Unit II: Ratio Analysis – Meaning, modes of expression, steps, advantages and 

limitations – classification – summary of ratios – Rearrangement of financial 

statements and construction of balance sheet. 

Unit III: Fund flow statement – Meaning, Uses, Limitations - Statement of changes in 

working capital – Preparation of fund flow statement. Cash flow statement – 

Meaning – uses – Limitations - difference between fund flow statement and 

cash flow statement – preparation of cash flow statement (As per Accounting 

Standard 3) 

Unit IV: Budget: Definition – essentials of budget – preparation of cash budget, flexible 

budget, production and sales budget. 
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Unit V: Standard costing: Definition-Advantages and limitations of standard costing- 

Variance Analysis and Computations of variances – Material, Labour, overhead 

and sales variance. 

Books recommended: 

1. MANAGEMENT ACCOUNTING : R.K. SHARMA & GUPTA 

2. MANAGEMENT ACCOUNTING : DR. S.N.MAHESHWARI 

3. MANAGEMENT ACCOUNTING : R.S.N. PILLAI & BHAGAVATHI. 

4. COST &MANAGEMENT ACCOUNTING : T.S. REDDY &HARIPRASADREDDY. 

COURSE OUTCOMES: 

A student on completing this course, 

CO 1: have clear understanding on the basic concepts relating to management 

accounting. 

CO 2: calculate various ratios from the given financial statements. 

CO 3: prepare fund flow and cash flow statement with the help of two years financial 

balance sheets of a business concern. 

CO 4: classify the various types of budgets and prepare the same. 

CO 5: view and compare standard cost and actual cost find the variance in terms of 

material, labour and overhead. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
rs

e
 o

u
tc

o
m

e
s CO 1 � �  �  � 

CO 2   � � � � 

CO 3   � �  � 

CO 4 � � � � �  

CO 5 �   �   

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(THEORY Vs PROBLEMS IN THE RATIO OF 30:70 RESPECTIVELY) 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

CC 6 - CORPORATE REGULATORY FRAME WORK 

Subject Code: 20P2CO7 Credits: 5 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To understand the fundamental objectives and provisions related to Indian Factories Act 

1948. 

� To enhance the students knowledge on objectives and provisions related to Minimum 

Wages Act 1948. 

� To give in-depth knowledge on eligibility criteria for qualifying for bonus as per the 

Payment of Bonus Act 1965. 

� To impart the knowledge on functions and provisions for Trade Unions Act 1926. 

� To analyse the protections available for public according to Indian Consumer Protection 

Act 1986. 

Unit I: 

The Factories Act 1948:- Objectives of the Act –meaningof factory: Definition of Adult, 

Adolescent, Child, Competent person, Young person, Hazardous process, Day, Week, power, 

machinery, worker and manufacturing process- Provisions relating to health, safety and 

welfare: Working conditions and safety of women at work place. 

Unit II: 

Minimum Wages Act 1948:- Objectives and scope of the Act: meaning of minimum wages 

and wage fixation- Definition of Appropriate Government, Competent authority, Cost of 

Living Index number, Employer, Employee and wages- Fixation and division of wages - 

Safeguards in minimum wages, offences and penalties. 

Unit III: 

Payment of Bonus Act 1965:- Objectives of the Act- meaning of bonus, Application of the 

Act, Eligibility and disqualification of bonus- Determination of bonus- special provisions 

with regard to payment of bonus linked with productivity – offences and penalties. 

Workmen’s Compensation Act 1923:- Definition- scope and coverage of the Act- Rules 

regarding workmen’s compensation- Employer’s liability for compensation- Disbursement 

of compensation. 

Unit IV: 

Trade Unions Act 1926:-   Definition of Trade Union- growth of unions- Role and activities 

of unions- Registration of trade union- members qualification, Rights and privileges- Duties 
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and responsibilities of registered trade union- Dissolution of trade union- penalties and 

procedures. 

Unit V: 

Regulations of business through Consumer Protection Laws:- Consumer Protection Act 1986 

– Redressalof consumer grievances- Competition law, cyber law – Corporate Governance. 

Books recommended: 

1. ELEMENTS OF INDUSTRIAL LAW – N.D. KAPOOR 

2. LABOUR LAW – TAXMANNS 

3. COMMERCIAL & INDUSTRIAL LAW – M.R. SRINIVASAN 

COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: understand the provisions and guidelines available for the factories under Indian 

Factories Act 1948. 

CO 2: assess and calculate the minimum wages that has to be given for worker as per legal 

provisions. 

CO 3: give a clear view on payment of bonus to employees by business organisations. 

CO 4: analyse the establishment and maintenance of Trade Unions in India and its legality. 

CO 5: give proper guidelines to the public in connection with security available for handing 

unethical practices of different companies in providing the goods and services to 

consumers. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
rs

e
 o

u
tc

o
m

e
s CO 1 �  � �  � 

CO 2 � �  �  � 

CO 3 � �  �   

CO 4 �   �  � 

CO 5 �  � �   

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(THEORY Vs PROBLEMS IN THE RATIO OF 30:70 RESPECTIVELY) 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

CC 7 - INDIRECT TAXES 
 

Subject Code: 20P2CO8 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� Toenablethestudentstoknowtheprinciplesoftaxationandvarioustaxesleviedanddut 

ies. 

� To acquire the knowledge on customs duties, prohibition on import and exports 

of goods and illegalgoods. 

� ToingrainindepthknowledgeonGoodsandServiceTax,levyandcollectionandexemp 

tion fromGST. 

� To expose the time and value of supply of goods and services and input 

taxrestrictions. 

� To understand filing of returns, payment of tax, penalty and interest for 

delayedpayment. 

Unit I: Meaning of Tax – Definition – Objectives – Features of Tax – Principles of 

Taxation –Direct and Indirect Taxes - Single point tax and Multi point tax – 

Advalorem and Specific duties. 

 

Unit II: The Customs Act, 1962 – Customs Duties – Meaning of Import Duties and 

Export Duties – Different types of Custom Duties – Prohibition on Importation 

and Exportation of Goods, Prevention of illegal import and export. 

 

Unit III:      GST – Introduction – Meaning – Definition – Features – Structures and Types 

oftax – Levy and Collection – Exemption under GST. 

 

Unit IV:     Time and Value of Supply – Supply of Goods – Supply of Services – Input Tax 

Credit – input tax restrictions. 
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Registration:persons Liable for Registration – persons Not liable for 

registration– Deemed – Cancellation. 

Unit V: Returns – Outward supply – Furnishing returns – Reclaim of Input tax credit – 

Reclaim of output tax credit – Levy of late fee – Payment of tax – Interest – 

Penalty – Interest on delayed payment. 

Books recommended: 

1. Bare Law on GST Act(s) – The Institute of CA of India. 

COURSE OUTCOMES: 

A student on completing this course will, 

CO1: learn the taxation principles and various taxes and duties levied. 

CO2: understand customs duties, prohibition on import and exports of goods and 

illegal goods. 

CO3: analyze on Goods and service tax, levy and collection and exemption from GST. 

CO4: describe the time and value of supply of goods and services and input tax 

restrictions. 

CO5: 

acquireknowledgeonfilingofreturns,paymentoftax,penaltyandinterestfo 

rdelayed payment. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 �  � �   

CO 2 � �  � � � 

CO 3 � �  � � � 

CO 4 �   �   

CO 5   � �   

 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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(THEORY ASPECT ONLY) 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

CC 8 –ADVANCED STATISTICAL METHODS 
 

Subject Code: 20P2CO9 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� ToenablethestudentstoknowthePrinciplesofprobability. 

� To acquire the knowledge on difference between proportions. 

� ToingrainindepthknowledgeonF test and T test. 

� To expose the analysis of variance both one way and two way. 

� To understand Binomial and Poisson distribution. 

 
Unit I: Probability -Trial – Sample point – Sample space Event, Mutually Exclusive – 

Definition of probability, and Axiomatic approach , Theorems on Probability – 

Addition theorem of probability – Conditional probability – Multiplication 

theorem – Baye’s theorem ( simple problems). 

 

Unit II: Large sample test – Test for single proportion, difference between proportions, 

single mean, difference between means.(Simple problems). 

 

Unit III: Small samples –Definition -Test of Significance for Small Samples –‘t’ test for 

Single mean, Difference between two means, F test for equality of variances, Chi 

– Square test for goodness of fit (Simple problems). 

 
Unit IV: Analysis of Variance: Definition and assumptions. Cochran’s theorems 

(statement only) ANOVA - One way and Two way classifications (with one 

observation per cell). (Simple problems). 

Unit V: Binomial, Poisson and Normal Distribution- Definition, Property and Simple 

Problem. 
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Books recommended: 

1. Gupta.S.C. and Kapoor V.K., Fundamentals of Mathematical Statistics, Sultan 

Chand & Sons. 

2. Gupta,S.C. & Kapoor. V.K (2014), Fundamentals of Applied Statistics, 4th Edition, 

Sultan Chand & Sons, New Delhi. 

3. Kanti Swarup. P.K. Gupta & Man Mohan: Operations research – Sultan Chand & 

Sons. 

 

COURSE OUTCOMES: 

A student on completing this course will, 

CO1: Learn the probability thermos and its importance. 

CO2: Understand the calculation procedure for large sample test. 

CO3: Analyze how the calculation works for small sample tests in research. 

CO4: Describe the analysis of variance both one way anova and two way anova. 

CO5: AcquireknowledgeonBionomial and Poisson distribution calculations. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 �  � � �  

CO 2 � �  � � � 

CO 3  � � � �  

CO 4 �   �  � 

CO 5 � � � � � � 
 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
4. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(PROBLEM VS THEORY RATIO IS 70%: 30% RESPECTIVELY) 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - II 

EC 2 - MANAGEMENT INFORMATION SYSTEM 
 

Subject Code: 20P2CO10EC Credits: 4 External Marks: 75 Hours: 6 

COURSE OBJECTIVES: 

� To make the students to understand the MIS and other academic disciplinesnetwork 

specialization andprogramming. 

� To acquire the knowledge on various levels of management and decision making among 

alternatives by applying MIS. 

� ToexposeonvariousinformationsystemlikeProduction,Marketing,Financialinformation and 

Human resource researchsystem. 

 

Unit I: Concept of MIS, Characteristics of MIS, MIS architecture – Identifying systems, interconnecting 

these sub systems, Need for MIS, Strategic role of MIS, limitations of MIS, Computerized MIS, 

MIS and other Academic Disciplines, MIS Professional: Chief Information Officer - System 

analyst – Database Administrator – Net work specialist – Programmer – Operator. 

 

Unit II: Management Process and Information System – Nature of Management Process – Classical, 

Managerial and Behavioural model of Management Process, Management Levels: TOP, Middle 

and Lower Management - Decision making: Types of Decisions, Decision making conditions, 

Decision making Process, Methods of Deciding Among alternatives. 

 

Unit III: Production Information System – Model of Production Information systems – Manufacturing 

system, inventory system, quality system, cost system, managerial use of production 

information system, computer applications in physical system – Computer aided design and 

its advantages – Computer aided manufacturing – Robotics. 

 

Unit IV: Marketing Information System – Model of Marketing Information system – Marketing 

research system – Marketing intelligence system – Product system – Pricing System – 

Distribution system – Promotion System – Managerial use of marketing Information system. 

 

Unit V: Financial Information System – Model of Financial Information System – Accounting System – 

Financial intelligence system – Funds Management System – Control system. Human Resource 

Information System – Model of human resource information system – Human resource 
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research system, Human resource acquisition system – Human resource Development system, 

Appraisal and compensation system, Human resource maintenance system, Industrial 

relations system. 

 

Books recommended: 

1. Management Information Systems- L. M. Prasad, Sultan Chand and Sons 

2. Management Information Systems- Kenneth C.laudon, Jane Laudon 

3. Management Information Systems for Enterprise- Adamantios Koumpls 

 
COURSE OUTCOMES: 

A student on completing this course will, 

CO1: learn computerized information system and other academic disciplines including network 

specialization and programming. 

CO2: understand in-depth Knowledge on Lower, middle and top level management with decision 

making among the alternative choices by applying MIS. 

CO3: acquire the knowledge on production information system and computer aided manufacturing. 

CO4: describe marketing information system model, research and managerial uses. 

CO5 – verify the financial information system and Human resource research system. 

 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
rs

e
 o

u
tc

o
m

e
s CO 1 �  � � �  

CO 2 � �  � �  

CO 3 � �  � � � 

CO 4  �  �  � 

CO 5  � � �  � 
 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
5. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - III 

CC 9 - INCOME TAX THEORY LAW AND PRACTICE 
 

Subject Code: 20P3CO11 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To enable the students to know the basic concepts of income tax and exemptions 

fromtax. 

� To acquire the knowledge on taxable salaries and retirementbenefits. 

� To ingrain in depth knowledge on house property income anddeductions. 

� To expose on business income and gain onprofession. 

� Tounderstandcapitalgainandincomechargeableundertheheadincomefromothersources. 

 
Unit I: Basic Concepts – Income, Assessee, Previous year, Assessment year, Person, 

Agricultural Income – Charge of income tax – Residential Status of an individual 

and incidence of tax liability, Income exempted from Tax u/s10. 

 

Unit II: Salaries: Chargeability – Meaning – Allowance – Perquisites – Profit in lieu of 

salary: Gratuity – Pension – Leave encashment, Deductions. 

 

Unit III: Income from House Property - Chargeability – Annual value – Let out house 

property – Self occupied house property and deductions. 

 

Unit IV: Income from Business and Profession - Chargeability – Annual income Taxable 

under Business or Profession – Computation of Profits and Gains – Deductions 

expressly allowed and disallowed – expenses allowable under certain 

restrictions – deemed incomes. 

 

Unit V: Capital gain- Chargeability – Capital Assets – Transfer – Cost of acquisition – 

Exemptions. 
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Income from other sources: meaning – general and specified incomes 

chargeable – Deductions. Set off and Carry forward of losses – Deductions from 

Gross Total Income (theory only). 

 

Books recommended: 

1. INCOME TAX LAW & PRACTICE – GAUR AND NARANG 

2. INCOME TAX LAW & PRACTICE – VINOTH K. SINGANIA 

3. INCOME TAX LAW & PRACTICE – T.S. REDDY 

 

COURSE OUTCOMES: 

A student on completing this course will, 

CO1:learn the taxation principles and exemptions fromtax. 

CO2:analyze the taxable salaries and benefits after retirement by an assessee. 

CO3:verify the house property income and various deductions under thishead. 

CO4:describe the business income and gain onprofession. 

CO5:acquire knowledge on capital assets and capital gain and learn the income chargeable under 

income from other sources. 

 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 

C
o

u
r

se
 o

u
tc

o
m

e
s CO 1 � �  �  � 

CO 2 � �  �  � 

CO 3 � �  � �  

CO 4 � �  �   

CO 5 �  � � � � 
 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
6. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
 

(Theory Vs problems has to be in the ratio of 40:60 respectively) 
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GOVERNMENT ARTS COLLEGE (AUTONOMOUS) KUMBAKONAM 
Re-accredited with ‘A’ Grade by NAAC & Affiliated to Bharathidasan University 

M.Com (Financial Management) 
(Effective for those admitted from 2020-2021 onwards) 

SEMESTER - III 

CC 10 - RESEARCH METHODOLOGY 
 

Subject Code: 20P3CO12 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To enable the students to know characteristics of research, and social science with 

natural science. 

� To acquire the knowledge on methods of research. 

� To ingrain in depth knowledge on research design and research problem. 

� To expose on preparing questionnaire, sampling and non sampling methods. 

� To understand different parts of reports and draft the same. 

 
Unit I: Meaning and Definition of Research – meaning and definition of social research 

(SR) – usefulness of social research – objectives of social research – qualities of 

a researcher – criteria for good research – research process-stages involved – 

identifying research problem – Review of literature. 

 

Unit II: Methods of Research – Pure and Applied research, Historical research, 

Experimental research, Survey research, Inter disciplinary research and Case 

study method – relative merits and demerits. 

 

Unit III: Research design – meaning and features– contents - Factors affecting research 

design-Hypothesis – Definition – Types – Functions – formulation of hypothesis. 

 

Unit IV: Data collection – classification of data – primary data and secondary data – 

Techniques of Primary data collection – observations, interview schedule, and 

questionnaire–pre-test and piolet study - Sampling – Meaning – Methods of 

Sampling. 
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Unit V: Processing of data and interpretation of data: Editing – coding – classifications 

– Tabulations – scaling Techniques – Types of Scaling Techniques - Report 

writing and presentation – Steps in report writing – contents of reports – 

Formats of reports – Presentation of a report. 

Books recommended: 

1. RESEARCH METHODOLOGY IN MANAGEMENT– V.P. MICHAEL 

2. RESEARCH METHODOLOGY,METHODS AND TECHNIQUES– C.R. KOTHARI. 

3. RESEARCH METHODOLOGY– SARAVANAVEL. 

COURSE OUTCOMES: 

A student on completing this course will, 

CO1: learn the characteristics of research, and social science with natural science. 

CO2: analyze pure and applied research, interdisciplinary research and case study method. 

CO3: verify the research problem and design and prepare research design. 

CO4: describe the sources of information sampling schedule and questionnaire. 

CO5: acquire knowledge on report writing and presentation of a report. 

 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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CO 3 �  � �  � 

CO 4   � �  � 

CO 5 � � � �  � 
 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
7. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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SEMESTER - III 

CC 11 - MARKETING MANAGEMENT 

Subject Code: 20P3CO13 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To make the students to understand basic concept of Marketing management and 

organization structure ofmarketing. 

� To acquire the knowledge on consumer behavior, market segmentation and 

marketing strategy. 

� To ingrain in depth knowledge in marketingresearch. 

� To provide an advanced knowledge in marketing ande-marketing. 

� To familiarize with customer relationship management. 

 
Unit I: 

Marketing: Meaning – Importance (Society, firm) - Features – Functions of 

marketing.Marketing management: Meaning and definition – Nature – Problems – 

Functions – Principles of marketing management – Difference between Sales management & 

Marketing management. Organizational structure of marketing: Line or Military, 

Functional, Line and Staff, Committee, Geographical type, Market type, Product type, Matrix 

type. 

Unit II: 

Buyer (or) Consumer Behaviour: Meaning and definition – Factors influencing consumer 

behaviour (Culture, Social, Personal, Psychological). 

Market Segmentation: Importance or Benefits – Requirement for successful segmentation 

– Types of market segmentation (Consumer market, Industrial market) – Different 

positioning strategy. Marketing Strategy: Factors affecting overall MS – Implementation 

and evaluation of MS – Formulating the MS. 

Unit III: 

Marketing Research: Meaning and definition – Nature – Importance – Role of MR – Steps in 

MR - Position of MR in India – Difference between MR & MIS – Carrier opportunities in MR – 

Major steps required to be taken while preparing a MR plan – Uses and Limitations of MR. 

Unit IV: 

Marketing of Services: Meaning and definition – Characteristics – problems – Classification 

of MS– Difference between product marketing and service marketing. E-Marketing: 

Meaning and definition – Strategies – Benefits – Marketing environment – Internet. 
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Unit V: 

Customer Relationship Management: Meaning – Benefits of CRM –Customer interaction 

and Customer services – CLV benefits and problems – Designing and operating a CRM – 

Components of CRM (Conceptual, Operational, Analytical, Collaborative) – Customer 

selection and order selection – Electronic CRM.Product Management: Different level of 

Product (Generic, Branded, Differential, Customized, Augmented, Potential) – Product 

features and Customers benefits – Types of products – Managing product Quality. 

Books recommended: 

1. Marketing : Kathiresan & Dr. Radha 
2. Marketing Research : Dr. D. D. Sharma 

3. Marketing Management : VS. Ramaswamy & S. Namakumari 

COURSE OUTCOMES: 

A student on completing this course will, 

CO1: learn the basic concept of marketing management including organization structure of 

marketing. 

CO2: understand in-depth Knowledge on consumer behavior, market segmentation and 

marketing strategy. 

CO3: analyze steps required in marketing research, uses and its limitations. 

CO4: describe marketing services and problems and e-marketing strategies. 

CO5: verify the financial information system and Human resource research system. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 

PO 1 PO2 PO3 PO4 PO5 PO6 
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CO 2  �  � � � 

CO 3 �   �   

CO 4 � �  �   

CO 5 �  � �  � 
 

Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
8. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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SEMESTER - III 

CC 12 - INVESTMENT AND PORTFOLIO MANAGEMENT 
 

Subject Code: 20P3CO14 Credits: 5 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� ToenablethestudentstoknowthePrinciples of investment, factors influencing risk. 

� To acquire the knowledge on systematic and unsystematic risk. 

� Toingrainindepthknowledge on option position and strategies, warrants and 

convertibles. 

� To expose the theory and capital assets pricing model. 

� To understand portfolio management, factors affecting portfolio and principles of 

portfolio management. 

Unit I: Meaning –investment, Speculation and Gambling – InvestmentVs Speculation 

and gambling - Nature and Scope of Investment Management - Investment 

procedure, Objectives, constraints and features – Investment alternatives and 

process - Investment management and portfolio management – 

Factorsinfluencing investment analysis. 

Unit II: Role of Capital market - Approaches to Security Analysis –Debt Instruments 

Features and Types – Bond yield and Types (related Problems as per the text) – 

Market Indicators – Fundamental Analysis – Economic, Industry and Company 

analysis with constraints. 

Unit III: Definition of Technical Analysis and basis tool of Technical Analysis- Dow 

Theory- Random Walk Theory – Elliotwave theory – Efficient Market 

Hypothesis – Variousforms of market efficiency and their implication to 

security analysis (Related Charts). 

Unit IV: Risk & Return relationship and Portfolio Management – concept and 

measurement of return – Concept and measurement of Risk – Sources and 

Types of Risk –Inflation and investment Strategy (Related Problems Risk, 
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Return and Expected Rate of Return) – Return and Risk in the context of 

portfolio – Correlation co-efficient and Risk of a portfolio. 

Unit V: Portfolio Selection, Construction, Diversification and Revision – Harry 

Markwoitz model – Capital Market Line (CML), Security Market Line (SML) – 

Capital Asset Pricing Model (CAPM) (Related Problems as per the text). 

Text Book 

� INVESTMENT MANAGEMENT - R.P.RUSGAGI 

Books Recommended 
1. INVESTMENT MANAGEMENT - PREETI SINGH 

2. INVESTMENT MANAGEMENT - V.A.AVADHANI 

3. INVESTMENT MANAGEMENT - V.K.BHALLA 

COURSE OUTCOMES: 

A student on completing this course will, 

CO1: learn the students on the Principles of investment, factors influencing risk and knows 

the differences between speculation and investment. 

CO2: analyze on economic, industry and company analysis with their relative risks. 

CO3: understands on option position and strategies, warrants and convertibles. 

CO4: describe theory and capital assets pricing model. 

CO5: acquire knowledge on principles of portfolio management and factors affecting 

portfolio management. 

MAPPING WITH PROGRAMME OUTCOMES 
 

 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
9. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 

(THEORY: PROBLEM IN THE RATIO OF 70:30 RESPECTIVELY) 
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SEMESTER - III 

EC 3 - FINANCIAL MANAGEMENT 
 

Subject Code: 20P3CO15EC Credits: 4 External Marks: 75 Hours: 6 

 

COURSE OBJECTIVES: 

� To understand various concepts of financial management. 

� To take decision on dividend policy, capital structure and capital budgeting. 

� To impart knowledge on regulation of bank finance. 

� To identify the different methods of calculating cost of capital. 

 
Unit I: Financial Management – Meaning – Objectives and Scope – Functions of 

Financial Management - Capitalisation: Causes and Remedies for over and 

under Capitalisation. WCM: Bank finance for WC – Regulation of bank finance. 

 

Unit II: Capital Structure – Meaning, Features – Point of Indifference – Factors 

determining Capital Structure – Patterns of Capital Structure. 

Capital Structure Theories – NI Approach – NOI Approach – MM Approach – 

Traditional Approach – Capital Rationing – Capital Gearing. 

 
Unit III: Cost of Capital – Meaning – Importance – Calculation of Cost of Debt, Equity, 

Preference Share and Retained Earnings – CAPM Approach - Weighted average 

cost of capital. 

 

Unit IV: Dividend – Meaning – Conflicting Theories – Dividend Policy – Stability of 

Dividends – Forms of Dividend – Bonus Shares – Corporate Dividend Practices 

in India. Leverages – Meaning – Types – Financial Break-Even Point – 

Significance of Leverage – Computation of Leverages. 
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Unit V: Capital budgeting – Meaning – Objectives –Importance – Factors affecting 

capital expenditure decision – Sources of positive NPV - Methods of appraising 

projects. 

Books recommended: 

1. ELEMENTS OF FINANCIAL MANAGEMENT – DR. S.N. MAHESHWARI 

2. FINANCIAL MANAGEMENT – SHARMA AND GUPTA. 

3. FINANCIAL MANAGEMENT – KUCHAL. M.C. 

4. FINANCIAL MANAGEMENT – I.M. PANNDEY. 

 
COURSE OUTCOMES: 

A student on completing this course will, 

CO1: explain the functions financial management and regulation of bank finance 

CO2: take financial decision based on capital structure theories. 

CO3: measure the cost of capital. 

CO4: determine the suitable dividend policy. 

CO5: prepare Capital budgeting. 

MAPPING WITH PROGRAMME OUTCOMES 
 
 

 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
10. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
 

(THEORY Vs PROBLEMSHAS TO BE IN THE RATIO OF 40:60 RESPECTIVELY) 
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SEMESTER - IV 

CC 13 - WORKING CAPITAL MANAGEMENT 
 

Subject Code: 20P4CO16 Credits: 5 External Marks: 75 Hours: 5 

 

COURSE OBJECTIVES: 

� To understand the concepts of working capital management. 

� To enlighten the various tools and techniques of inventory management. 

� To familiarize withy working capital and banking finance. 

� To provide knowledge on cash management techniques. 

 
Unit I: Working Capital Management – Meaning, Definition, Importance and concepts 

of Working Capital – Types of Working Capital, Sources of Working Capital, 

Dangers of redundant or excessive Working Capital – Determinants of Working 

Capital requirements – Computation of working Capital requirements. 

 

Unit II: Cash Management: Objectives, Problems involved in Management of Cash – 

Concentration Banking Lock-box system, Playing float, estimation of cash needs, 

Optimum investment of surplus cash – Cash cycle – Cash Turnover - calculation 

of cash cycle and cash turnover and preparation of cash Budget. 

 

Unit III: Inventory Management: Objectives and Benefits of Holding inventory – 

Technique of Inventory Management - EOQ Model, Stock levels, perpetual 

inventory system, ABC analysis and JIT – Calculation of EOQ and different stock 

levels. 

 

Unit IV: Receivables Management: Meaning and Objectives, Credit term and condition – 

Collection of receivables – Causes for poor rate of recovery and remedial 

measures – Cost of Maintaining receivables – Aspects of Management of 

Receivables – Credit Policy – Credit Analysis – Control of Receivables – 
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Calculation of average collection Period, Debtors turnover ratio, Average age of 

receivables and evaluation of credit Policies. 

 

Unit V: Working capital and Banking policy: Tandon Committee recommendation- 

Chore Committee recommendations – Kannan Committee recommendations – 

Nayak Committee – recommendations. 

Books Recommended 

1. Financial Management – Prasanna Chandra. 

2. Financial Management – Dr. S.N. Maheswari 

3. Working capital Management – V.K. Bhalla. 

 

COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: determine the working capital requirements of a business. 

CO 2: prepare Cash budget in order to estimate the overdraft requirements if any in the 

near future of business organizations. 

CO 3: explain the concepts and techniques of inventory management. 

CO 4: understand how to maintain the receivables in business. 

CO 5: gain working knowledge on various committees’ recommendations. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
11. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
 

(THEORY Vs PROBLEMSHAS TO BE IN THE RATIO OF 40:60 RESPECTIVELY) 
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SEMESTER - IV 
CC 14 - ORGANISATIONAL BEHAVIOUR 

 

Subject Code: 20P4CO20 Credits: 5 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To understand importance of organizational behaviour. 

� To familiarize with learning theories and understand the concept of MOD. 

� To impart knowledge on Personality, Attitudes and Perception. 

Unit I:Organizational behaviour (OB): Meaning and definition – Characteristics – OB and 

other fields of study. Role of OB: Understanding behaviour – Influencing the human 

behaviour – Challenges & Opportunities of OB. Process of behaviour: S-R model and S-O-B- 

A model. Models of OB: Autocratic model – Custodial model – Supportive model – Collegial 

model. 

Unit II:Learning: Meaning and definition – Nature of learning. Theory of Learning: 

Classical conditioning – Operant conditioning – Cognitive – Social learning. Learning by 

reinforcement: Positive – Negative – Extinction – Punishment. Kinds of reinforcement – 

Schedule of reinforcement. Organisational Behaviour Modification (OB MOD): Meaning 

and definition – framework/steps of OB MOD - A-B-C of OB MOD – Utilities of OB MOD – 

Criticism of OB MOD – Applications of learning theory and OB MOD. 

Unit III:Personality: Meaning and definition – nature /characteristics – Determinant of 

personality: Heredity – Environment. Personality theories: Freudian stages or 

psychoanalytical theory – Erikson stages – Chris Argyris immaturity-maturity theory – Trait 

theory – Self theory. Big Five Personality Traits: Extroversion – Emotional stability – 

Agreeableness – Conscientiousness – Openness.Personality traits influencing OB: 

Authoritarianism – Bureaucratic personality – Machiavellianism – Introversion & 

extroversion – Achievement orientation – local of control – self esteem – Risk taking – Type 

A & type B personality – Myers-Briggs type indicator (MBIT). 

Unit IV:Attitudes: Meaning and definition – Attitude & Opinion – Attitude & Belief – Attitude 

and Values - Nature of Attitudes – Components of Attitudes – ABC model of Attitude – 

Formation/ Source of Attitudes – Types of work related Attitude – Functions of Attitudes – 
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Measurement of Attitude.Values: Meaning and definition – Characteristics – Importance – 

Types of Values: Millton Rakeach classification and Allport, Vernon & Lindzey classification 

– Sources of values. 

Unit V: 

Perception: Definition – Factors of perception – process of perception – Qualities of 

perceiver – Qualities of perceived – Environmental Conditions. 

Text Books 

Organisational Behaviour: Shashi K Gupta & Rosy Joshi 

 Recommended 

1. ORGANISATIONAL BEHAVIOUR : L.M. PRASAD 

2. ORGANISATIONAL BEHAVIOUR : J.JAYASANKAR 

COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: explain the role and functions of organizational behaviour in business. 

CO 2: apply the learning models in organization as well as in personal life. 

CO 3: understand the benefits   of personality traits required   by employees in an 

organization and acquire the same in personal life in the due course. 

CO 4: familiarize with various types of attitudes of human beings, moral values individuals. 

CO 5: assess the process of perception in the cognitive structure and determine the qualities 

of Perceiver and the things to be perceived. 

MAPPING WITH PROGRAMME OUTCOMES 
 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
12. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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SEMESTER - IV 

EC 4 - STRATEGIC MANAGEMENT 
 

Subject Code: 20P4CO18EC Credits: 4 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To understand the different concepts of strategic management, 

� To throw light the various strategic levels in organizations 

� To implement and control strategies. 

 
Unit I: Strategic Management – meaning -, conceptualisation – features of policy 

and strategy – distinction between strategy and tactics – levels of strategy. 

 

Unit II: Strategic Management Process – strategic management decision – 

characteristics – approaches – classification of approach – process of 

strategic decision - making role of strategic management. 

 

Unit III: Corporateappraisal – methods and techniques used for corporate 

appraisal – corporate strategy –four grand strategic alternative – stability, 

growth, retrenchment and combination – corporate restructuring. 

 

Unit IV: Corporate strategy implementation – Mckinsey’s 7’s model – uses in 

strategy implementation structural implementation – organisation 

structure – steps involved – types of structure – organisational system – 

functional and operational implementation. 

 

Unit V: Strategy evaluation and control – meaning in evaluation and control – 

requirements of effective evaluation - Strategic control – operational 

control – control process – techniques for strategic control and 

operational control. 
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TEXT BOOK: 

1. Strategic Management – S. Sankaran 

BOOKS RECOMMENDED 

1. Strategic Management – B Hriyappa 

2. Business Environment: Policy & Strategic Management - S.Sankaran 

 
COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: explain the features and levels of strategy and distinguish between strategy and 

tactics. 

CO 2: make the role of strategic manager. 

CO 3: familiarize with the various types of strategic analysis. 

CO 5: apply Mckinsy’s 7’s model in business. 

CO 6: evaluate and control the strategies. 

 
MAPPING WITH PROGRAMME OUTCOMES 

 

 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
13. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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SEMESTER - IV 

EC 5 - INSURANCE AND RISK MANAGEMENT 
 

Subject Code: 20P4CO19EC Credits: 4 External Marks: 75 Hours: 5 

COURSE OBJECTIVES: 

� To provide knowledge on insurance. 

� To impart knowledge about types of insurance. 

� To understand the concept of risk management. 

 
Unit I: Definition and Nature of Insurance – Functions- advantages – principles - 

types – Role and Importance – Insurance Contract. 

 

Unit II: Nature of Life Insurance Contract – Classification of Policy – Annuities. 

Life Insurance: Calculation of Premium – Selection of Risk – Measurement 

of Risk – Surrender Value – Valuation and Surplus. 

 

Unit III: Marine Insurance: Marine Insurance Contract – Policies – Conditions 

Fire Insurance: Nature and Use of Fire Insurance – Fire Insurance 

Contract – Kinds of Policies – Payment of Claims. 

 

Unit IV: Risk: Introduction – History of risk – definition of risk – features of risk – 

causes of risk – risk Vs uncertainty – classificationof risk. 

 
Unit V:     Risk management: Definition – risk management process – techniques of 

risk assessment – risk reduction measures – loss reduction methods of 

measures. 

Risk retention – merits and demerits of risk management. 
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Books recommended: 

1. INSURANCE PRINCIPLES & PRACTICE : M.N.MISHRA 

2. INSURANCE : K.P.SINGH & M.C. GARG. 

3. PRINCIPLES & PRACTICE OF INSURANCE: DR. A. MURTHY. 

COURSE OUTCOMES: 

A student on completing this course will, 

CO 1: explain the principles of insurance. 

CO 2: explain the provisions relating to life insurance. 

CO 3: analyse the principles and prepare claim on marine and fire insurance. 

CO 4: explain the principles of risk management. 

CO 5: measure the risk reduction and loss reduction. 

 
MAPPING WITH PROGRAMME OUTCOMES 

 

 Programme outcomes 
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Note: The question paper setter is kindly informed to strictly follow the 

following question paper pattern. 
14. 

 Unit I Unit II Unit III Unit IV Unit V 

Section A (Q. Nos.) 1 & 2 3 & 4 5 & 6 7 & 8 9 & 10 

Section B (Q. Nos.) 11 (A&B) 12 (A&B) 13 (A&B) 14 (A&B) 15 (A&B) 

Section C (Q. Nos.) 16 20 18 19 20 
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SEMESTER - IV 

 
PW 1 - PROJECT WORK 

 

Subject Code: 20P4COPW Credits: 4 External Marks: 80 Hours: 10 

 

 

 
Dissertation to be submitted on any one core areas such as Financial 

Management, Marketing Management and Human resource Management and 

viva-voce will be conducted after submission with one external examiner fixed 

by the controller of examinations. 


